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~ WAR PRODUCTION 


and the Decorator’s problem 


TEP into the Scalamandré mills; look down the long row of 

busy looms. Here, the shuttles bring forth a superb and 
costly pure silk damask for a historic American restoration; 
there they turn out uncounted yards of simple cotton tape 
for gas masks, for airplanes, for balloon cloth. . . 


Farther down the line, skillful craftsmen spin out a smart 
modern lampas for a New York apartment: while across the 
aisle a loom rolls out crisp, metal-conserving plastic mesh 
screening for an army barracks in the deep South. 


Such a glimpse of its mills in action tells better than any 
words the versatility and resourcefulness of the Scalamandré 
organization . . . and its ability to solve the decorator’s every 
fabric problem. For if we can weave a $60-per-yard decorative 
fabric, and a lc-a-yard tape at the same time, for two equally 
exacting clients, and do an eminently satisfactory job on both, 
isn’t it likely we'll be able to smooth out your difficulty, too? 


Scalamandheé Silks 
MANUFACTURERS OF FINE DRAPERY AND UPHOLSTERY FABRICS AND TRIMMINGS 


598 MADISON AVE. - NEW YORK - Also BOSTON - CHICAGO - LOS ANGELES 
Exclusive Manufacturers of All Approved Silk Fabrics from Colonial Williamsburg 
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BRUNOVAN, INC. 
SYLVAIN BRUNO, PRESIDENT 
383 MADISON AVENUE, NEW YORK 
LOS ANGELES: CHAS. H. JOHNSTONE °* 816 S. Figueroa St. DALLAS: DECORATOR’S GALLERY * Santa Fe Building 
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Antique Regency 
Rosewood Cabinet 
with Secretaire 
Drawer inlaid with 
brass. Brass Gallery 
and Shelf Supports. 
(Circa 1820). 36” x 
17” x 59" H. Very 
fine quality. 





ncomparable is the only word to describe our stocks of fine English antique 
furniture. It is also the only word to describe many of the individual pieces—the like 
and profusion of which has seldom before been seen in this country. They come from 
the great country houses of England. Their pedigree is historic and authentic. And at 
today’s prices they represent a real investment that will yield richer dividends as Time 
goes on. We maintain the largest wholesale selection of distinguished English antique 


furniture in America—a selection materially enhanced at frequent intervals by ship- 
ments from England. 


WOOD and HOGAN CO. 


383 MADISON AVENUE, NEW YORK 


IN CHICAGO— IN LOS ANGELES— 
Charles B. Geller, 6th Floor, Merchandise Mart Harold W. Herlihy, 816 Figueroa Street 
















Sole American Distributors for: ARTHUR BRETT & SONS, LTD. 
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NEXT MONTH 


While designers and manufacturers have been up 
nights wondering how they might cope with the 
flood of conflicting government regulations, and 
still make the needed furnishings for the homes 
that Americans are fighting to defend, New York 
has become the world’s center for the sale of 
fine antiques, with auction sales bringing prices 
unrecorded since 1928. For this there are reasons, 
political, economic and practical. INTERIORS’ 
December issue will analyze this amazing New 
York antique market, so that those interested in 
interior furnishings, and their clients, may under- 
stand the opportunities it offers. 


PUBLISHER CHARLES E. WHITNEY 


EDITOR FRANCIS de N. SCHROEDER 


MANAGING EDITOR: ELIZABETH J. HALGREN 


ART EDITOR COSTANTINO NIVOLA 
epiron SN DONALD R. DOHNER 
TECHNICAL EDITOR ELIZABETH KAUFER 
PHOTOGRAPHER CROSWELL BOWEN 
CORRESPONDENTS BASEDEN BUTT, ENGLAND 


MAUDE T. 


FERRIERE 
F R A N Cc E 


INTERIORS IS PUBLISHED MONTHLY BY THE WHITNEY PUBLISHING 
COMPANY. PUBLICATION OFFICES, 11 EAST 44TH STREET, NEW 
YORK, PHONE VANDERBILT 6-2954. LESLIE F. BLACK, ADVERTISING 
MANAGER. SUBSCRIPTION PRICE $2.00 PER YEAR. $3.00 FOR 2 
YEARS IN THE U. S. AND ITS POSSESSIONS. CANADA, $2.50 PER 
YEAR. FOREIGN, $3.00 PER YEAR. FOR THE TRADE ONLY. PRICE 
35c PER COPY. COPYRIGHT 1942 BY THE WHITNEY PUBLISHING 
COMPANY. ALL RIGHTS RESERVED. PRINTED IN U. S&S. A. 
ENTERED AS SECOND CLASS MATTER SEPTEMBER 22nd, 1942, AT THE 
POST OFFICE AT NEW YORK, N. Y., UNDER THE ACT OF MARCH 3, 1879. 
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“LORRAINE” 
No. 7667 


You find rest... quiet... peace... 

in the home. Today, more than ever, it is the center of 
our lives. Give it new beauty, with Strahan 
Wallpapers . . . and it will give new inspiration and 
confidence. Nothing you use in the home brings so 
great a return . . . in pleasure and satisfaction. Strahan 


W allpapers are not expensive... they last for years. 


THOMAS STRAWAN COMPANY 


CHELSEA, MASSACHUSETTS 

MAKERS OF FINE WALLPAPERS SINCE 1886 
SHOWROOMS AT 417 FIFTH AVENUE, NEW YORK 
MERCHANDISE MART, ROOM 1322, CHICAGO 
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YES, YOU WILL CONTINUE TO GET 


KITTINGER QUALITY... 





AS LONG AS YOU CAN GET 
KITTINGER FURNITURE! 


Despite the fact that more and more of our facilities are being 
devoted to the War Program, we are still able to maintain 
Kittinger high standards of Quality and Service in our produc- 
tion of furniture. 


However, with further restrictions in manufacture and delivery 
which may be imposed in 1943, it is sound judgment to make 
commitments as far in advance as possible. Go thru the Kittinger 
Catalog NOW ... send us a first and second choice on every 
pattern needed .. . and we will do our level best to cooperate. 


And please remember . . . that whatever Kittinger Furniture you 
may order will be the finest that can be produced . . . so that 
you may continue to emphasize The Economy of Quality! 


KIIVTINGER 


USE THESE EXHIBITS to sell more Quality 


Furniture . . . open Daily from 9 to 5 
Exhibits 
NEW YORK CHICAGO BUFFALO 
385 Madison Avenue 610 Merchandise Mart 1893 Elmwood Avenue 





BY APPOINTMENT; We are the Exclusive Makers of 
WILLIAMSBURG RESTORATION 
Reproductions of Furniture 
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AUGUST EDITORIAL 
Sir: 


Taking two days vacation—the first in 
a very long time—I, only now, on a 
high detached mountain read your 
August editorial which superbly and so 
correctly ends with the phoenix-born 
folding chair in apotheosis! I like to 
write you that I not only greatly enjoyed 
it, as I did the entire form and typo- 
graphic treatment of your magazine, but 
also I really felt there is great truth in 
what you expressed. 

Mrs. Neutra, who accompanied me to 
that high mountain,—it was the Palomar 
with its mammoth telescope now sleep- 
ing for the duration,—told me to write 
you in brief what I had said to her about 
your article. There is too much isola- 
tion for people pushing the good thing, 
she said, and we should combat such 
being left alone. 

Richard J. Neutra 

Los Angeles, Calif. 

Mr. Neutra has made us pink with 
pleasure.—Ed. 


ON CAPSTRIPS & STRESSES 
Sir: 

Permit me, please, to call your attention 
to an error in your last issue, describing 
the machine we recently installed to 
make parts for Glider wings. You quoted 
me as saying that this machine can turn 
out a Glider wing in fourteen minutes. 
This is a misstatement, I am sorry to 
say. It is only that part of the wing 
known as the capstrip that I had refer- 
ence to. The wing itself is a complex 
affair requiring many operations in- 
volving days of skilled hand work. 
Also, may I comment on some of the 
things my very good friends Jesse Shlivik 
and Gilbert Rohde had to say .. . 

I have such respect for the opinions of 
these gentlemen that I hesitate to chal- 
lenge them. Yet I think I have good 
reason to disagree with their views on 
“the shape of things to come” in fur- 
niture design, as well as in production 
and distribution methods. 

The craft of the cabinet maker is being 
supplemented by the scientific method 
of the engineer, to a degree unheard of 
in the past. Mr. Shlivik fails to take 


this into account when he implies that 
production in larger volume is the only 
technique in the art of mass production. 
For example, increasing the quantity 
had nothing whatever to do with our 
ability to reduce the time from 20 hours 
to 14 minutes for making the Glider 
parts referred to above. 

Likewise, Mr. Rohde should not be in- 
different to the effect these new tech- 
niques will have upon design, even in 
furniture in the lower brackets. From 
our war work, we are learning such 
things about stresses and strains for in- 
stance, that we could now construct a 


substantial and hefty looking chest of 
drawers for Mr. Doak, so light in weight. 
that Mrs. Doak with no assistance could 
carry it upstairs to Junior’s room any 
time the spirit moved her. A bureau, 
of which the top and sides are of one 


length of wood, bent at right angles, 
can conceivably be cheaply made in the 
not distant future. Pilasters, posts or 
ornaments can now be made by bend- 
ing or twisting the lumber to almost 
any desired shape, at costs that may soon 
appear negligible. I believe that things 
such as these must make their effects 
felt on furniture design. 

Our friend Walter Charak, seems to me 
to be much sounder in his vision of the 
course of mass production and distribu- 
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tion, especially because he recognizes 
that they will not exclusively control the 
market. The demand for the choice, in- 
dividual and distinguished handicraft 
product will always persist. Indeed, per- 
haps it is not mere wishful thinking 
either, that makes me believe that as 
people are forced to accept more and 
more standardized products like the 
refrigerator and the radio, the more they 
, will seek furniture that does not have 
upon it, this stamp of the mass market. 
Herbert M. Rothschild 

John Widdicomb Co., Inc. 

New York, N. Y. 





AUNT LETTIE’S PARLOR 

Sir: 

This is the beauty! It belonged to my 
great aunt Lettie (wonderful name) in 
Washington, D. C., and was furnished 
in the 1880's. 

There isn’t one thing in the entire place 
anyone would want today. Note the 
modern fringed hearth rug. Nething 
new under the sun! 

I still remember the scent of musk in 
that room. 

Dan Cooper 

New York, N. Y. 

Mr. Cooper remembers a smell, and 
notes Great Aunt Lettie’s fringed hearth 


rug, but we have also identified: a 
CONTINUED ON PAGE 69 
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One of the many beautiful groups obtainable at Mason Art. 


MASON ARTI 


designers and manufacturers of upholstered furniture 


45-51 West 21st Street, New York, N. Y. 
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A.LD. CONVENTION 
HEARS PSYCHO-ANALYST 


At a convention in Cleveland on Octo- 
ber 2 and 3, about ninety delegates of 
the American Institute of Decorators 
listened to Carl W. Drepperd as he 
pointed out the way to move the minds 
of people in any direction desired— 
through psychological analysis. Mr. 
Drepperd, who sees great opportunities 
for interior designers in the field of an- 
tiques, also stated, “Your work is to 
give people contentment . . . consolidate 
their desires. Satisfy the ego of your 
clients, don’t keep it for yourself.” 
Forest Burrows of OPA cleared up a lot 
of confusion regarding ceilings and 
price filing with regional Price and 
War Rationing Boards. Louis Bromfield 
spoke at the banquet. His subject was: 
The Three Most Interesting Homes I 
Have Known. These included a house 
in which each member of the family 
had sole voice in decorating at least one 
room which he or she could call their 
own. The annual meeting of the A.I.D. 
will be held in New York City, January 
21, 22 and 23. New officers will be elected 
at that time. Several open meetings are 
scheduled, where important representa- 
tives of manufacturing concerns will 
talk on new and substitute materials and 
current problems. 


FURNITURE FOR 54 SHIPS 


John Widdicomb Company, Inc. has 
been awarded a contract to make the 
furniture for 54 ships under construction 
by Henry Kaiser. The speed with which 
Kaiser ships are sliding down the ways 
means that all outside plants manufac- 
turing materials for them have to step 
up their production. This furniture firm 
is working day and night, seven days 
a week, in order to do the job in record 
breaking time. In fact, the entire order 
must be delivered by January 1. 1943. 


WASHINGTON NEWS 


The Furniture Industry Branch has been 
absorbed into the Consumer’s Durable 
Goods Branch, according to an an- 
nouncement made October 12 by A. I. 
Henderson, Deputy Director General for 


Industry Operations. This new unit is 
designated as Section H, and will han- 
dle all problems concerned with furni- 
ture and bedding. WPB Order L-135 is 
responsible for this move since activi- 
ties in this department will be lessened 
after the November | deadline. 


An identical interpretation to Order L- 
135 and L-49 was issued October 2 to 
clear up conflicting statements regarding 
its true meaning. This interpretation re-* 
peated that: Furniture and other house- 
hold upholstered articles using iron and 
steel must be completed by November 
1; studio couches, sofa-beds, lounges 
and other furniture cannot be padded or 
worked in any way except for the as- 
sembly of final covers after November 1 
(this also covers application in mus- 
lin); work absolutely essential to final 
assembly of the covers will be permitted 
after the cut-off date. This includes such 
work as assembly of hinges, decorative 
moldings, addition of nails and similar 
work required after the cover is already 
on the furniture. 


On October 9 over 30,000,000 pounds of 
previously restricted carpet wools were 
released by WPB for the manufacture 
of floor coverings. This wool had been 
restricted for apparel use, but was be- 
ing consumed in only minor quantities. 
While this order will greatly help floor 
covering manufacturers, the consump- 
tion quota set up by M-73 remains un- 
changed. 


WPB issued, on October 8, amendment 
No. 2 to Order L-49, affecting beds, 
springs and mattresses. This amendment 
rules that 15 pounds of steel will be the 
maximum allowed for a full-sized bed- 
spring after December 1, and that 9 
pounds will be the maximum steel con- 
tent for single or twin-sized bedspring. 
Also reduced, however, was the total 
amount of iron and steel which will be 
available for the manufacture of bed- 
eprings. 


Rattan is now being used by the gov- 
ernment for boat fenders. In order to 
conserve all rattan suitable for this pur- 
pose, Conservation Order M-248 has been 
issued. Exceptions for civilian manu- 
facture include: Cane already produced 
from rattan which has been cut into 
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lengths shorter than 9 feet, reed pro- 
duced incident to the production of cane, 
and slab rattan. 


ENGLAND'S “UTILITY” 
FURNITURE 

By Christmas the English people, who 
hold government buying permits, will 
be able to buy their first pieces of 
“Utility” furniture—a type which prom- 
ises to be the only new furniture in 
Britain by the end of 1943. It will be 
made of hard-board (pressed, veneered 
pulp-wood) instead of plywood. It will 
have no paint, leather or varnish and 
few metal springs; armchairs contain 
only 1 pound of metal. There are three 
designs for bedroom groups. In manu- 
facturing furniture, each town is being 
supplied by local manufacturers in order 
to conserve gas and labor. 


RUSH TO JAMESTOWN 

This month buyers have flocked to the 
Jamestown wholesale furniture mar- 
ket—the only market being held this 
Fall. As over 400 buyers had arrived a 
day early, the opening was switched 
from October 26 to October 25 to ac- 
commodate them. Buying was the heavi- 
est on record, according to Paul V. 
Denny, of the Furniture Market Asso- 
ciation. 


F.Y.1.—F.B.I. 


A notice, which appeared in this depart- 
ment two months ago, about a gentleman 
swindler at large in New York, was re- 
sponsible for warning two of our read- 
ers who had a visit from him. A de- 
tective was called but the suspect did 
not return for either of the appointments 
he had made. We caution you again to 
be on the alert. 


PLYWOOD PLUMBING 

A 5-foot long, recessed type plywood 
bathtub recently underwent a 30-day test 
to determine whether this type of tub 
would be usable in the National Hous- 
ing Authority’s program. The result 
appears to be only “fair.” But the idea 
is of greatest importance, for it points 
to the future when many familiar prod- 
ucts will undergo radical changes in 
design and material. The problem posed 
in this instance is: Do you call the 
plumber or the carpenter to install it? 
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Typical of the new executive and 
professional office group which sets an 
entirely new standard in exactly fitting 
the needs of each and every individual 
user. Custom ensembles from stock 
units. 














See America’s finest Modern for living 
room, bedroom, dining room — profes- 
sional and executive offices 


NEW YORK e¢ One Park Avenue ee er, 

CHICAGO ¢ 1680 Merchandise Mart jaamaieamnasneesncns 

LOS ANGELES ¢ Harold Herlihy Co., 816 Figueroa 

HERMAN MILLER FURNITURE COMPANY e ZEELAND e MICHIGAN 
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"Brighten You! 


Do you know that you can get custom woven fabrics for less than the cost of a regular stock 
number of equal quality ? 


Do you know that you can specify any special color you want — dyed in the yarn (not piece 


dyed) ? 


Do you know that you can make certain pattern or textural changes to conform to your 
needs? And that you can order as little as nine yards without additional cost — or less 
with a slight surcharge ? 


How often you need a certain exact shade or pattern effect to complete a decorative scheme! 
You scour the market! You look through hundreds of samples! You try every fabric 
house — down to the smallest dealer — without success ! 


Our Custom Weaving Department is proving invaluable in solving difficult fabric problems. 
It gives additional scope to the interior designer to develop perfectly coordinated room 
groupings. It enables the decorator to do the small job in an exclusive and unusual manner. 


Consult our Master Sample rack of custom woven fabrics. If not convenient to visit one 
of our offices ask our traveling representative to explain this unusual Lehman-Conner 
service, or write us for full particulars. 


H. B. LEHMAN-CONNOR CO., ine. 


Upholstery and Drapery Fabrics + Woodweave + Upholstery Leathers 


509 Madison Avenue * New York City, N. Y. 


BOSTON . CHICAGO ° PHILADELPHIA + SAN FRANCISCO . LOS ANGELES 
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Featured display in W. 3 J. Sloane, 
Fifth Ave., New York 







EXCITING 


NE 


DLoroth y Wright 
Sietes 


famous hand weav- 

° ete er, whose creations 
Goobatt 1S proud to present exciting, new trans- were the inspira- 
lations of Dorothy Wright Liebes’ famous hand-loomed materials tion for Goodall’s 
in their fall line of decorative fabrics. new Fall line of Dec- 
/ | orative Fabrics. 


These woven-with-mohair materials meet every decorative 
need. They come in a wide variety of colors . . . in interesting and 
unusual weaves. Their rich, soft texture makes them ideal for 


draperies, upholsteries, slip covers and bedspreads. And, because 


mohair is unsuited to most war needs, delivery on these ma- 
terials is not delayed by priorities. 


Goodall’s direct-to-the-mill service insures prompt attention 
to your order. Send for our samples today, no obligation of course, DECORATIV f 


or better still drop into one of our three showrooms. 


Be sure it’s the genuine—look for the Goodall Selvage marking. 


NEW YORK, 61 EAST 53rd STREET * CHICAGO, 6-154 MERCHANDISE MART A Division of 


Goodall Worsted Co. 
LOS ANGELES, 818 SO. FIGUEROA ST. * HOME OFFICE AND MILLS, SANFORD, ME. ; wa 
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The manufacture of innerspring mattresses and furniture has been pro- 
hibited by Government order. To meet this contingency, M. Mittman & 
Company has enlarged its facilities for sterilizing and renovating Inner- 
spring mattresses, All-Hair mattresses and Boxsprings. We are also ready 
to do an expert job of furniture restyling, rebuilding and renovation. 


p S Our bedding expert will be glad to call at your clients’ homes, to 
: advise on the proper renovation of their mattresses and box- 
springs. 





M. MITTMAN & C0., ING. 


= 
CUSTOM DOING AND UPHOLSTERED FURNITURE SINCE 
316 EASES 3*° S$TReet, NEW Yorn 


MANUFACTURER 
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J. H. THORP & CO... INC. 


Upholstery and Drapery bahric Since 1419 
250 PARK AVENLE at 47th Street NEW YORK 
PHILADELPHIA A 
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AUTOMATIC 
RADIO-PHONOGRAPH 


“... @ thing of real beauty and a joy forever...” 


The Magnavox Georgian, authentic reproduction of the 
best furniture styling from the Reign of the Three 
Georges (circa 1780) will enhance any decorative 
scheme with its charming simplicity and good taste. 
This fine automatic radio-phonograph exemplifies the 
traditional beauty of all Magnavox instruments. There 
are several distinctive cabinet styles from which to 
choose . . . each equipped with a powerful radio that 
has international range on regular broadcasts ... a 


Write for Illustrated Brochure 


THE MAGNAVOX COMPANY ®* 


1942 
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Magnavox engineered FM receiver (Optional) ... a 
fine automatic phonograph . . . and the incomparable 
tone of the exclusive Duosonic speaker system. There 
is security in Magnavox ownership . . . because there 
is ageless beauty of appearance and lasting satisfaction 
of performance. No substitutions, no sacrifice in 
quality in the Magnavox instruments now on display 


in many of America’s fine stores! 
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announcing 


the third annual portfolio of 


january 1943 


The importance of post war planning, of thinking toward the future, is now 
universally recognized. It was not always so. INTERIORS has always 
believed in looking ahead. 

In January 1941, in its third number under this name and management, we 
asked a group of leading designers and architects throughout the country to 
put down on paper their dreams of “Interiors to Come.” 

We told them to let their imaginations rip. We told them to design the sort 
of things that they would like to see built whether they were at present 


possible or not, so that others might judge the future trends of present day 
taste. 


The portfolio created immediate interest. 

In January 1942 we repeated the act, and it was of great interest to notice the 
growing social consciousness of designers: men and women who planned 
revolving nightclubs and suites on luxury liners in 1941, were interested in 
officers’ clubs for army camps, sunny dentists’ offices, and a really attractive 
roadside tavern. 

We believe that the designers and architects INTERIORS has now com- 


missioned, will make our January 1943 portfolio the most interesting we have 
yet produced. 


Would you like to see: 


A one room house for those who would like to maintain standards of gracious 
living.—without servants? 


A portable store, restaurant or office, to be built after the war from materials 
designed solely for wartime use? 


Have we whet your appetite. to learn what else our designers are planning? 


INTERIORS e@ 11 EAST 44TH STREET @ NEW YORK 
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Pes Formica, as for many other companies, 








the essential task right now is to supply the 
front with war materials. Everything we have 
is going into that and it will continue to be 
our big job for the duration. 


But so far we have been able to care for 
many users of building and furniture sheet, 
electrical insulation, chemically resistant parts 
and many other plastic laminated products — 
and we will continue to do so as long as we 
are able—to help war-essential civilian ac- 


tivities to continue here at home. 


THE FORMICA INSULATION COMPANY 


4655 SPRING GROVE AVENUE, CINCINNATI, OHIO 






NOVEMBER 1942 





















20 


ifs 


oe, 
i 
Mt 


\ 
mM 
T 


\yyut 


\\ 
\ 








as, 
Z ASU 
() J VJ a § to Interiors, and Three Cheers, 





} 
() from FAY to the Publishers 


and Editors who with this issue mark an Anniversary of a magazine 


which has come to such splendid flowering under their guidance. 


The Decorative Profession is also to be congratulated on having 
so superb a herald of their activities, and such a sparkling spring of 


inspiration for still greater achievement. -_ 


Speaking of the Decorative Profession, whom it has also been our 
pleasure to serve for many years, we just want to say here that it is 
most gratifying to us that, from our reserve stocks of Broadlooms, we 
have been able to satisfy so largely the requirements of our friends. 
From our present supplies, augmented by such additional production 
as may become available, we confidently expect to be able to con- 


tinue to meet the needs of those who call on us for Broadloom service. 


Fast service in cut lengths. Estimates for complete installations if requested. ££ 


Seer ek] CO., INC. 





515 MADISON AVENUE « NEW YORK, at 53rd ST 
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THE EDITOR BUYS A HAT 


It was a transaction long overdue, and took place in a most 
elegant and venerable emporium which happens to sell the 
kind of hat that fits the head of this department, a store that we 
wish we could afford to patronize more often, incidentally. 

On top of the shelves filled with the output of Knox, Locke, and 
Herbert Johnson, we noticed a row of rather bedraggled kellys, 
all ticketed and waiting to be cleaned, blocked and rebanded. 
It set us to thinking. Never in the world would that exclusive 
haberdashery, so conservative that it still does not approve of 
coat hangers for men’s clothes, admit that it was in the hat 
cleaning business, like any simple shoe shine parlor. 

But it should. 

And so should every interior designer, every wholesaler, every 
manufacturer of interior furnishings, throw away the high hat 
and go atter every bit of business that they can find, if it's no 
more than strengthening a chair leg, or making a slip cover for 
Aunt Minnie’s love seat. 

There is no particular virtue in bankruptcy. When such great 
corporations as Dupont, the Mellon interests, and General 
Motors are already planning to devote as much of their wartime 
expanded facilities as possible to the great post-war housing 
market, every move that we can make to prepare for this 
gigantic competition is worth while. 

It is the opinion of the well known Modern designer T. H. 
Robsjohn-Gibbings that post war furnishing will fall into two 
classifications: mass produced furniture utilizing all the new 
materials and short cuts to production that war work has 
developed: and on the other hand a great increase in straight 
custom design to meet the particular needs of particular people. 
In this later case, men and women now active in the field of 
interior design will have all the advantages that training and 
experience bring, but to maintain that advantage they have 
got to keep their minds flexible, keep up with every idea and 
every new development in the interior design field, and keep 
in business. 

On page 34 is an article contributed by the hundreds of clients 
of F. Schumacher & Co., on “How to Improve Business.” It is 
a most fruitful article and we heartily commend it to your 
attention, but all the suggestions of all the contributing deco- 
rators—and they vary from getting in touch with monied 
refugees to sending corsages of war savings stamps—all boil 
down to one wise generalization: Stop worrying about death 
and taxes and priority restrictions, but do something. Make 
calls, advertise, abandon expensive “front.” if necessary, clean 
hats. But do something.—F. de N. S. 
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THIS MODERN 15-ROOM HOUSE, LOCATED IN HOLMBY HILLS, SUBURB OF 
LOS ANGELES, IS OWNED BY MISS JOAN M. HARRISON. THE BUILDING 
WAS DESIGNED BY PAUL, LASZL6 OF SUCH MATERIALS AS STUCCO— 
PAINTED OFF-WHITE—NATURAL REDWOOD AND LARGE-SIZE BRICKS. 

THE FLAT ROOF HAS A 3-FOOT OVERHANGING EAVE. 


ON HOLMBY HILLS 


THE INTERIORS OF THE HOUSE WERE ALSO DESIGNED BY PAUL LASZLO FOR 
LASZL6, INC. AT THE LEFT IS THE LIVING ROOM, WITH GRAY WALLS 

AND CARPET, YELLOW DRAPERIES. GLASS SLIDING DOORS EXTEND FROM 
FLOOR TO CEILING. BRIDGE TABLE, NATURAL WALNUT WITH RED 
LEATHER TOP. TABLE LAMP, HARDWOOD, FINISHED IN ANTIK SILVER. 
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Hungarian born Paul Laszlo arrived in Hollywood in 
1935 with a reputation as a modern designer built up 
after years of practice in Vienna, Paris and Stuttgart, 
but practically no knowledge of English. He obtained 
a job in the decorating department of Bullock's Wilshire 
department store, soon lefi it to set out in business for 
himself, and is today one of the best known of Cali- 
fornia modernists, both as an architect and a furniture 
and interior designer. This redwood and plate glass 
country house, perched on the edge of a golf course at 
Holmby Hills, Los Angeles, is typical of much of his 
recent work. The heavily accented eaves provide the 
shade that southern California demands, and the sliding 
glass partitions make it possible to walk in or out of the 
house from almost any angle. Speaking of partitions, 
the house, though small, contains 15 separate rooms. 
The sun-bathed patio is ideal for sun bathing, being 
enclosed to afford protection from the California breeze. 





THE MASTER BEDROOM, SPACIOUS, OPEN 
AND UNCLUTTERED, HAS GRAY WALLS 
AND CARPET, AND DRAPERIES IN SHADES 
OF BLUE GREEN; THE HANDWOVEN SILK 
BEDSPREAD IS IN TWO SHADES OF THE 
SAME COLOR. WALLTABLE COMBINED WITH 
SEATS, PALE BLUE RUBBED LACQUER; 
PILLOWS ARE COVERED IN A SPECIALLY 
DESIGNED HANDPRINTED SILK, YELLOW, 
GREEN AND RED. 


OPPOSITE PAGE: FROM THE PATIO 
LOOKING IN ON THE DINING ROOM. THE 
OUTDOOR CHAIR IS BENT WATERPROOF 
PLYWOOD, FINISHED IN GRAY RUBBED 


LACQUER; PILLOWS IN YELLOW SAILCLOTH. 
TABLE IS OF RED LACQUER AND GLASS. 
DINING ROOM TABLE IS GRAY LACQUER 
WITH GLASS TOP AND RECESSED 
CENTERPIECE. CHAIRS IN YELLOW, 

BLUE AND RED STRIPE. 


THE LIVING ROOM’S ENORMOUS 
FIREPLACE, OF RED SPLIT BRICK, 

HAS NATURAL OAK BOOKCASES 
FILLING OUT THE WALL AT EITHER 
SIDE. THE HUGE COFFEE TABLE HAS 

A TOP OF NATURAL WALNUT WITH LINEN 
TEXTURED FORMICA. OVERSIZED CHAIRS 
AND BRIDGE TABLE CHAIR ARE IN A 
HANDWOVEN NATURAL AND GREEN 
FABRIC. SOFA IN LIGHT GREEN. 
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THE GROWL OF AMIRRICAN TASTE 


1888-1942 


INTERIORS is two years old under its present name 
and management, but this month we celebrate 
another anniversary at the same time, for about the 
15th of November 1888, in Philadelphia, the young 
firm of Clifford & Lawton sent to press the first issue 
of a magazine devoted to the interests of interior 
designers, and all the manufacturers and dealers in 
the interior furnishing field. Its name was “The 
Upholsterer,’ not because all the readers were ex- 
pected to go about with a hammer and a mouthful 
of tacks, but because those were the great days of 
overstuffed, spring upholstered furniture. It became 
“The Upholsterer and Interior Decorator” in 1916, 
the “Interior Decorator” in 1935. 

Since that first issue it has never ceased publication, 
and since that first issue 54 years ago it has never 
ceased to record the growth of American taste and 
the changes in fashion that three generations have 
brought. 

For your information, possibly for your entertain- 
ment, we are tracing a good many of these changes 


in the following pages. You will notice that with 
only two exceptions every illustration, from the 
Eastlake room of 1880, which copied England, to 
the Bauhaus metal studio of 1936, which copied 
Germany, is an exercise in some form of eclecticism. 
The two exceptions are the Mission oak interior of 
1910, which may have been ugly but was definitely 
American and original, and the weird wickerwork 
furniture shown in the dentist’s office on page 52. 
We believe that a definite American style, which 
understands tradition and doesn’t copy anything, is 
developing right now, but it is very young and doesn’t 
come within the scope of this particular article. The 
fine California house by Paul Laszlé on page 22 is an 
example of the sort of thing we mean. It is modern, 
but it is thoroughly American too. 


» 


. 


1888. THE FIRST ISSUE OF THIS MAGAZINE was'dated “(¢ 
December 15. It was 48 pages thick and contained - 
the advertisements of the following firtys who. have 
since ridden through two and; a: half ware, and three 
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VIEW OF A ROOM IN A_ FIFTH AVENUE HOUSF, NEW YORK. 











: EASTLAKE, 1880. 
Varnished oak, glazed tiles and touches of black lacquer 
identify the enormously successful interiors designed 
by Sir Charles Eastlake, R.A. His detail was largely 
Gothic, his colors were dreadful, and his rooms overcrowded, 
but Eastlake was a designer, not a copyist. Eastlake 
himself would not have approved the Oriental grille 
before the portieres, nor the wicker chair. 


ORIENTALIA, 1890. 

The vogue for the Turkish cosy corner was thoroughly 
documented in INTERIORS, September, 1941. An 
instinctive protest against the bleakness of American 
life, and the harshness of 1890 illumination, the Oriental 
craze still lives in the stalwarts of those Masonic marching 
clubs: the Shriners. 
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DRAWN BRASSWORK, 1890. 

The builders of 1870 were fascinated by 
the jigsaw. In 1890 the possibilities of a 
drawn brass tube were equally enticing. The 
brass bed, with white dimity curtains was 
the chef d’oeuvre, but the above lamp, 
with double wick, adjustable dimmer, 
rising and falling shaft, and cut glass 
Bohemian shade, was very typical. 































HOMECRAFTS, 1891. 

To celebrate the International Yacht Races this 
magazine suggested the portiere at the right for 
home construction. Real oars, a real boathook 
and real oarlocks hold it up. The curtain is of: 
white “momie” cloth with crocheted gold reef 
points. The catboat anchor, gilded, is placed to 
trip up burglars, or father sneaking home 
from lodge night. 








OPULENCE, 1893. 
The Chicago World’s Fair did more than 
anything else to interest the average 
American in fine arts and decoration, but 
it was an ornate, basically French art that 
he was interested in, as this view of the 
Midway (now the University of 
Chicago’s campus) shows. Garnier’s Paris 
Opera House inspired most of the 
buildings, Louis Sullivan’s Transportation 
Building was not particularly popular. 








THE MORRIS CHAIR, 1895. 

Pride of the upholsterer, the Morris Chair was 
basically an easy chair with an adjustable back, 
named for the William Morris fabrics that 
covered earlier models. Later Morris Chairs 
were a gadgeteer’s dream with sliding footrests, 
reading lamps, book rests, ash trays and 
cellarettes all operated by buttons skillfully 
concealed in the arms. 
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major depressions and are still in business: L. C. 
Chase & Co.; Hammacher Schlemmer; the Hartshorn 
Shade Roller Co.; Bissell Carpet Sweeper Co.; 
Orinoka Mills. 

Sir Charles Eastlake, President of the Royal Acad- 
emy, was the world’s leading interior designer. 
“Eastlake rooms,” in heavily varnished yellow oak, 
were in every mansard roofed American mansion. 
William Morris was designing wallpapers and 
preaching a return to mediaeval handicrafts, but 
Americans hadn’t heard much about him yet. 

In April came the great blizzard that old New 
Yorkers are still talking about. 


1889. FOCAL POINT OF THE PARIS EXPOSITION cele- 
brating the 100th anniversary of the fall of the 
Bastille was Charles Eiffel’s steel tower, the tallest 
building in the world. It taught the world the 
advantages of steel frame construction and inaugu- 
rated the great age of American skyscraper building. 
Incidentally the American Otis Co. installed the 
Eiffel Tower’s elevators, the only company that 
could make them slide up the tower’s curving legs. 


1890. THE OPENING OF THE GAY NINETIES found 
America rich and complacent. Turkish cosy corners 
were the vogue throughout the country, as was the 
Morris chair. William Morris (1834-1896) had been 
burningly interested in interior design for 25 years, 
but Americans were just beginning to hear about 
him. We can find no record that he ever designed 
a chair. The Morris chair, generally of highly var- 
nished oak or mahogany, had a swivel back, three 
hooks and a brass rod, whereby the sitter could be 
progressively prostrated. William Morris tapestry 
fabrics were widely used in early models, hence the 
name. It was another age of metal furniture, but 
brass this time was the material. Intoxicated by 
the possibilities of drawn tubing, brass lamps, tables, 
and in particular brass beds, were the vogue. 


1893. THE COLUMBIAN EXPOSITION or Chicago 
World’s Fair should have opened in 1892, but most 
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THE FRENCH PERIOD, 1890. 
Not English, but French 
Antiques excited the millionaires of the gay ’90’s. 
Theatre lobbies, hotels and Newport “cottages” 
all tried to look like something out of 
Versailles. This gray and gilt Louis XVI bed had 
deep blue satin curtains and a bedspread of pink and 
blue brocade. The round bolster contained two 
pillows and the whole affair was considered 
really something! 

















MCKIM, MEAD & WHITE PLATE 31-314 
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MADISON AVENUE ELEVATION 
MADISON SQUARE omce N, NEW YORK CITY. 
) 





ECLECTICISM, 1900. 
No one can deny that Stanford White’s Madison Square Garden was a beautiful 
building. No one can deny that it was unsuitable for its purpose and 
shamelessly copied from originals. The tower was copied directly from the 
Giralda in Seville, the street arcade from the Rue de Rivoli in Paris. 
Inside the tower loggia was the little known studio where Stanford White was 
supposed to hold “orgies.” Behind the Corinthian colonnade was the roof 
garden, where on a June evening in 1906 he was shot and instantly killed 
by Harry K. Thaw. 


THE ITALIAN PERIOD, 1900-1920. 
Fenway Court was officially designed by Willard T. Sears, 
but its owner, Mrs. Jack Gardner, oversaw 
every step in its construction, even showing the Irish 
masons how to apply the rough stucco. 


MISSION STYLE, 1910. 

Boxlike mission oak furniture was an attempt to develop a 
thoroughly American style from the primitive furnishings 
of the California missions. It featured large brass 
headed nails and sagging leather seats in tobacco brown. 


NATIONALISM, 1924. 

Americans have always admired “Colonial” antiques and 
imitated them with varying success, but it wasn’t 
until the opening of the Metropolitn Museum’s American 
wing that the vogue for Americana realy took hold. 








THE GROWTH OF ANIERICAN TASTE 


of the building’s weren’t ready. When it did open 
it immediately became the most successful exposition 
that this country has ever seen, before or since. The 
domed and colonnaded palaces, filled for the first 
time with borrowed great art from Europe, brought 
that same great art to thousands of Americans. 
Modernists remember the World’s Fair for the 
Transportation Building, tucked off in a corner, and 
designed by Louis Sullivan, generally credited as 
one of the fathers of modernism. It was of brownish 
stone with a very Richardsonian arched frieze of 
fruits and flowers around the wide glass entrance. 
Present day modernists, who never saw it, wouldn’t 
like it. Neither did the customers, who preferred: 
A) Little Egypt, rotating her umbilicus on the mid- 
way. B) The Heinz Building, with all the free beans 
and pickles you could eat. C) The genuine Eskimo 
Village. D) The electric lights and the genuine 
Venetian gondolas on the lagoon. In Venice, this 
department has frequently employed a 70 year old 
gondolier whose great moment was that summer in 
Chicago, 1893. 

In architecture, the Columbian exposition was 
French renaissance, and followed very closely the 
designs of Charles Garnier, architect of the Paris 
Opera, and the Hotel de Ville of Tours. We are just 
beginning to recover from the colonnaded copies it 
inspired. That same summer Wall St. underwent a 
major panic. 


1898. SPANISH AMERICAN WAR. Newport and Long 
Branch were deserted for fear of Spanish raiders. 
Teddy Roosevelt stormed San Juan Hill, Dewey en- 
tered Manila, Richard Harding Davis became the 
original “Gibson Man,” and men died of typhoid in 
Daiquiri, a town known only to their grandsons as 
a cocktail. In London that year inhibited, emaciated 
Aubrey Beardsley died, whose magnificent black 
and white drawings, chiefly for “The Yellow Book,” 
had influenced interior design, textile design, and 
typography for a decade, and would do so for a 


decade more. 
CONTINUED ON PAGE 33 





GIGANTISM, 1920-1930. 

This view of the Roxy Theatre, which 
opened in 1928, illustrates perfectly one 
important aspect of American taste, 
the desire to have everything the “mostest” 
in the world. This vast theatre, more 
baroque than anything Dorothy Draper 
ever thought of, holds 3600 people, 
and boasts in its rotunda the largest 
rug that America ever wove. 


MODERNIS&M, 1925. 

It looks pretty old fashioned already, 
doesn’t it, but rooms such as this in the 
Paris Decorative Arts Exposition of 1925 
were what attracted the attention of the 
American people to a decorative movement 

that had been growing for 20 
years. 1925 French modernism made no 
effort to design furniture for the people. 
Elegance for the few was the traditional 
role of Paris. 















1900. THE CHICAGO FAIR was the most successful 
America has ever seen, the Paris fair of “Mille Neuf 
Cent,” was the most successful the world has ever 
seen. A million people passed the turnstiles one 
Sunday, a mark that Grover Whalen was never able 
to equal. No other World’s Fair has ever paid 
expenses. In 1900 more railroads were operating 
more miles of track than have ever existed since. A 
few automobiles were already on the streets. A new 
Century and a new age was commencing. 


1903. FENWAY COURT, the Venetian palace of Mrs. 
Jack Gardner, opened officially in Boston on Jan. 1. 
Housing one of the greatest art collections in 
America, largely purchased under the advice of 
Bernard Berenson, Fenway Court was responsible 
more than any other single building for the Italian- 
ate style in architecture and decoration that swept 
America for the next 25 years and produced such 
things as Miami Beach, and the Alice Foote Mc- 
Dougall coffee shops. Willard T. Sears was official 
architect, but Mrs. Gardner supervised every step 
of the construction herself. In Vienna that same 
year a group of designers and craftsmen interested 
in modernism were founding the Wiener Werkstatte. 


1906. ON JUNE 25, HARRY K. THAW walked up to 
a table on the roof garden of Madison Square Garden, 
shot and instantly killed Stanford White, the build- 
ing’s architect, on the grounds that the 53 year old 
White, who looked more like a German bartender 
than most architects, had seduced his girl friend, 
Evelyn Nesbit, in White’s secret studio inside the 
Garden’s tower loggia. (See illustration, page 30.) 
The trial introduced the phrase “brain storm”’— 
that’s what Harry Thaw was supposed to be suffering 
from,—and first described a rich man’s orgy in 
which chorus girls came out of cardboard pies, but 
it brought to an abrupt end one of the most important 
careers in American architecture. Stanford White 
was the son of Richard Grant White, the country’s 
leading Shakespearean scholar. He worked for a 
while in the office of H. H. Richardson, but left that 
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METALLIC MODERNISM, 1938. 

The chief trouble with Russel Wright’s studio, illustrated 
above, is that none of the pieces shown can be manu- 
factured today because of wartime priority 
restrictions. Otherwise the furniture is effective and 
efficient, even though their design was directly inspired 
by Dessau’s Bauhaus. Privately, most of the gas pipe 
designers of the 1930’s have admitted that they would not 
return to metal furniture today, even if they could. 
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HOW TO 


THE COUNTRY’S 


Early in June, things looked pretty bad for the entire 
interior furnishing industry. We had been at war for 
six months, with just one victory, Midway, to break our 
painful series of defeats. On May 15, the editor of this 
magazine wrote: 

“There didn't seem to be much for the would be house- 
holder to do but get up in a tree, make himself a com- 
fortable seat of branches, and wait there until the gov- 
ernment cut the tree down for cantonment lumber. 
“But now look. It really isn’t that bad. The last thing 
that an interior designer should do is to tell any pros- 
pective client to go climb a tree. ... We are approaching 
a national income of 115 billion dollars for 1942. There 
is plenty of work for all of us if we but only get down 
out of the tree and go after it.” 

About the middle of June, the venerable firm of 
F. Schumacher & Co. decided to do something to lift 
designers out of the dumps. Their first tentative idea 
was to get in touch with a number of their mid-Western 
clients, whom they knew were doing well, for some sug- 
gestions that might help the faltering East. But before 
ihe cigar butts had died on two conference tables it 
had expanded into a questionnaire for all the 8000 
interior designers, decorators and department stores on 
Schumacher’s list, asking them to help their colleagues 
improve their respective businesses by answering a 
few specific questions. About 50 specific questions were 
drawn up, hashed over, and boiled down to 12: 

(1) Have you been depending principally on established 
clients for your business, or have you found a group of 
new “war dollar” clients? 

(2) What is the approximate cost of your average job? 

3) Many decorators have organized their business and 
time to handle lower cost jobs than their usual price 
ranges. What economies would you suggest to enable 
decorators to handle lower price business? 

(4) How have you been soliciting professional people— 
doctors, dentists, lawyers, school teachers, etc.——all 
of whom are exceptionally good prospects? 

(5S) What have you found to be the best method of getting 
decorating jobs in clubs, cocktail lounges, lobbies, res- 
taurants, defense plants, offices, etc.? 

(5) What approach can be developed to successfully 
contact young army officers and their wives, who are 
establishing new homes or apartments? 

(7) How have you been able to interest new brides and 
grooms and their parents in buying housefurnishings to 
elp start the newlyweds’ new home? 

) Executives and junior executives in defense plants 
are excellent prospects as new clients. Have you con- 
cted them? 

9) Through the increased spending power of war work- 
ers, homes of local merchants and business men are 
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INTERIOR DESIGNERS HELP EACH OTHER 


decorator prospects. What suggestions can you make 
for soliciting this business? 

(10) Have you evolved any plans such as an exhibition 
for ‘More Cheer in Wartime Homes,” a clinic demon- 
stration showing decoration possibilities with slipcovers 
and draperies, or a civil defense demonstration of uses 
of blackout draperies and dimout curtains? 

(11) Which of these forms of sales promotion have you 
found most helpful in increasing your business: News- 
paper advertising; Direct mail; Radio; Contacting new 
home owners; Hand delivered circulars; Display or 
model apartment; Window display; House to house can- 
vass; Telephone canvass; Demonstrations to club 
groups; Coupon offers; Contacting prospective brides 
and their families. 

(12) How do you think old established clients and new 
“war dollar” clients can be actively solicited to convince 
them “It's good sense and good patriotism to brighten 
up the home in wartime?” 

To show the interest of interior designers in trying to 
help each other, within three weeks they had received 
all the answers that Schumacher'’s statistical depart- 
ment could easily handle. From these hundreds of an- 
swers.they have culled enough material to fill eight 
separate leaflets. From all these answers, and the in- 
dividual reports of their salesmen, they found that the 
establishment of a gift shop and inexpensive accessory 
department had proved a lifesaver in almost every sec- 
tion of the country. But they learned lots of other things 
too: 
Architects. ‘‘Most jobs involving construction are han- 
dled by architects, and your entree is through them.... 
Sometimes I handle the decorating end as a specialist 
on the architects staff, because architects often like to 
take complete credit.” 

Brides. In answering question 7 (how to interest brides 
and their parents in buying housefurnishings) one firm 
hired a part time college graduate to scout society pages 
and write notes and make telephone calls on engaged 
couples; another sends a corsage of War Savings 
Stamps to every engaged girl; a third makes a point 
of sending a small wedding present to every war bride; 
a fourth firm concentrates entirely on Mother, finding 
that it pays the best dividends. 

Clients. Of the decorators asked whether they depended 
principally on established clients or ‘new business,” 
294 replied that they still depended on their old clients, 
53 that they were after new clients. Schumacher’s sales 
records showed higher than average sales to those 53. 
One firm suggested a hostess, to call on newcomers 
to the community; another constantly stresses “‘con- 
sultation without obligation” in its newspaper adver- 
tising; a third has found that free talks before women’s 
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PHOTOGRAPHS BY GOTTSCHO-SCHLEISNER 


VIEW OF THE LIVING ROOM FROM THE OPEN DINING SECTION. BOTH 
AREAS ARE TREATED WITH SIMILAR COLOR SCHEMES: WALLS AND 
CEILING, CANYON YELLOW; FLORAL PATTERNED CURTAINS, DEEP SEA 
CORAL AND CACTUS GREEN. THE 18-FOOT SOFA, TUFTED INSIDE AND 
OUT, HAS REEF CORAL ANTIQUE SATIN UPHOLSTERY. FIRESIDE 
CHAIRS ARE IN CACTUS GREEN AND FIREPLACE IS FACED 

WITH CORAL COLORED OVEN-BAKED FAIENCE TILE. 
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THE LAST HOUSE.... 
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T re plumbing fixtures were sold off the floor of a local 
shop. Three extra feet of metal window stripping were 
never obiained, therefore one window is still not as wide 
as proposed. The painters finished as the whistle 
blew. . 

Actually, this was the last house to be built at Atlantic 
Beach, L. I. It was completed just before all civilian 
construction was stopped, and owners of neighboring 
sites, who were ready to build when the order came 
through, will have to wait until the Axis is defeated. 
Nevertheless, Leonard L. Hutton, New York interior de- 
signer, is not losing sight of this future work, which will 
begin the moment the “go-ahead” signal is flashed. 
In designing this summer home, Mr. Hutton effected 
several architectural changes in the plans to improve 
the general harmony of the interiors. Though the interior 
design is lavish, the house is unpretentious in size 
showing generally reduced living space, which was an 
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ARCHITECTURAL CHANGES MADE BY MR. HUTTON FOR THE MASTER 
BEDROOM INCLUDE THE INSTALLATION OF TWO CLOSETS WITH 
MIRROR-COVERED DOORS FITTED WITH DRAWERS ON THE INSIDE, 


AND A RECESSED MIRROR-LINED NICHE FOR THE DRESSING 
TABLE. THE TWIN BEDS WITH 12-FOOT TUFTED HEADBOARD 
AND BUILT-IN APPOINTMENTS WAS SPECIALLY DESIGNED. 


THE UPSTAIRS SITTING ROOM WAS A FAIRLY SMALL AREA WHICH 
SEEMINGLY EXPANDED WITH THE USE OF A LIGHT TONED MURAL 
ON TWO WALLS. COLORINGS INCLUDE LEMON YELLOW WALLS, 

DEEPER YELLOW CEILING, ROYAL BLUE SOFA WITH LIPSTICK RED 
TRIM, AND RED CURTAINS. FURNITURE IS BLOND MAHOGANY 

AND WALNUT. THE CARPETING THROUGHOUT IS SMOKY DOVE GRAY. 











THE LARGE CURVED DINING ROOM WINDOW IS HUNG WITH THE 
SAME FABRIC AS IN THE LIVING ROOM. THE TABLE IS MADE OF TWO 
WOOD COLUMNS, AND A 1-INCH THICK GLASS TOP. THE TWO HANGING 
SIDEBOARDS HAVE SMOKED GLASS KNOBS AND THE WALL DESIGNS 
BEHIND ARE HAND PAINTED. THE CHAIRS ARE UPHOLSTERED 

IN GREEN ROUGH TEXTURED FABRIC. WALLS ARE YELLOW. 


WHEN THE BLACKOUT CURTAINS ARE PULLED BACK THERE IS AN 
EXTENSIVE PANORAMIC VIEW OF THE BROAD CHANNEL DIVIDING 
CEDARHURST FROM ATLANTIC BEACH. AT THE LEFT IS SEEN A 
SPECIALLY DEISGNED LIQUOR CABINET WITH BASE OF TORTOISE SHELL 
AND UPPER PART OF CLOUDY ANTIQUE LEATHER. WALL SCONCES AT 
EITHER SIDE OF THE FIREPLACE ARE OLD HURRICANE LAMPS. 
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BOSTON’S COPLEY PLAZA, SEDATE BETWEEN THE 
SHADOWS OF RICHARDSON’S TRINITY CHURCH, 
AND STANFORD WHITE’S PUBLIC LIBRARY. 





MODERN SURPRISE IN THE COPLEY PLAZA 


As far as radio and theatrical comedians are concerned, 
Boston's conservatism is one of the immutable facts of 
life, like the number of trolley cars in Brooklyn, and 
belief that Philadelphia has no night life. Part of Boston 
is so conservative that when the old gentlemen in 
the Somerset Club start damning “that radical, Roose- 
velt,” they're still talking about Theodore. But there 
are other parts of Boston, too. 

Thanks to the new blood that Walter Gropius and 
Marcel Breuer have brought to the Harvard School of 
Architecture, and the competitors and friends that this 
group has attracted, a distinctly New England style in 
modern architecture and interior design is developing, 
quite as important as the provincial modernism now 
forming in those other corners of our country, Texas 
and California. 

Ladislav L. Rado, formerly of Prague, and Marc Peter 
Jr. are members of this Boston group, who work under 
the firm title of Design, Inc. Boston's Copley Plaza Hotel 
is not as famous as the Parker House, nor as mouldy 
as the Touraine, but it is one of the best known and 
most conservative hotels in New England. What Design, 
Inc. has done to a typical parlor, bedroom and bath 
suite should be enough to make many a Back Bay 
matron choke on her fichu. 

Their solution was to smooth over the common confusion 
of a hotel living room with its projecting fireplace and 
maze of recessed closet doors, by furring out the walls 
with various types of plywood and white ash sheathing 
(they used birch in the bedroom) and then to simplify 
the rather fussy windows with long theatrical curtains 
that pull across from wall to wall. Part of the furniture 
was specially designed, other pieces were bought on 
the open market. All of it looks liveable, and all of it 
has proven popular. The suite is hardly ever vacant. 





CUSHING-GELLATLY 


THE FOYER, OR ENTRY, AS BOSTONIANS PREFER TO 

CALL IT, IS SHEATHED IN GRAY-BLUE ACOUSTIC TILE 
AND CARPETED, TO SILENCE CORRIDOR NOISES. THE 
MIRROR, WITH A SIMPLE SHELF IN WHITE BIRCH, GIVES 
A PLACE FOR PRINKING AND A PLACE TO PUT YOUR HAT. 
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END OF LIVING ROOM. DESK AND 
CHAIR IN WHITE ASH, ARM CHAIR 
UPHOLSTERED IN NATURAL LEATHER. 
ASH SHEATHING ON END WALL 
STAINED DARK, WITH CONCEALED 
DOOR TO CONNECTING ROOM. 


SOFA AND EASY CHAIR IN RIGHT 
HAND CORNER ARE PERUVIAN RED. 
ANTIQUE SPANISH GRIDDLES ARE 
SET IN THE PLYWOOD CHIMNEY 
BREAST. CURTAIN IS CORDUROY 
YELLOW. TAN ANTIQUE CHINESE RUG. 


BROWN AND GRAY-GREEN IS THE 
PATTERN ON THE LONG CURTAIN. 
CARPET AND BEDSPREADS ARE ROSE 
BEIGE, HEADBOARDS AND CLOSET 
PANELING ARE WHITE BIRCH, AND 
THE UPHOLSTERED CHAIRS ARE 
GRAY AND ROSE. 
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Dorothy Wright Liebes, California fabric designer who 
creates and hand-looms very expensive and luxurious 
modern textiles, arrived in New York a few weeks ago 
for the annual showing of her latest designs. The picture 
at the left was taken during the opening at W. & J. 
Sloane, and shows Mrs. Liebes beside a chair uphol- 
stered in a loop stripe, which is one of her less expensive 
machine-made textiles designed for Goodall Decorative 
Fabrics. Mrs. Liebes believes that fabrics should possess 
an architectural, three-dimensional quality, free colors 
and simple designs. Two examples of her textiles, pro- 
duced at her California studio, are shown here. 

In a world fraught with nervous tension, Mrs. Liebes is 
more fully conscious of the restorative and quieting ef- 


fect produced by the age-old act of weaving—particu- 
larly when done to music. She has recently been 
working with the Red Cross, teaching weaving to dis- 
abled service men of World War II. 
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ANATOMY FOR DECORATORS 


PART X: LEBENSRAUM FOR THE DINING ROOM 


No interior is more important than the human interior, so that when this 
department devotes an article to the space arrangement and proportions of 
dining rooms and pantries, it performs a double service. The arrangement 

of the average dining space: either a public restaurant or private dining 

room, falls into one of two errors. Either tables are so crowded that elbows 
and soup spoons threaten to become lethal weapons, or else people are placed 
so far apart that they need some sort of visual signal,—like wigwagging 
maybe,—to exchange ideas on the state of the soup. Our artist’s suggestion 
that a butler on roller skates might help is intriguing, but on second thought 
impractical. 

The “arc of conversation” illustrated in INTERIORS for March, 1942 showed 

a seven-foot circle between chairs, inside which people in a living room may 
talk to each other in comfort. For dining you need a smaller circle. As our 
diagrams show, two feet of lateral space is all that the average diner needs, but 
at the head of the table, where Father carves the duck and serves the soup, 
you must allow at least eight inches more for elbow room and extra plates. 
Another very important measurement concerns the necessary passageway 
and traffic space around any dining room. When a designer has learned 
the number of people who habitually sit down to break bread in a given 
household, and has chosen or designed a table that will accommodate them 
properly, he should be sure that there is at least 40” of passage between 

the dining room wall and the dining room chairs, and an extra foot of space 
if the end of the table faces a swinging door or serving pantry. Not to allow 
this space, courts broken crockery and spilled soup. To allow much more 
than this, makes almost any dining room empty and unattractive. 
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ALL THE INSTRUMENTS AND DEVICES THAT CIVILIZED MAN NEEDS 

TO FINISH A MEAL, OCCUPIES A RECTANGLE APPROXIMATELY 24” x 15”, 
THOUGH THE STANDARD TABLE MAT, NOW RAPIDLY SUPPLANTING THE 
FORMAL TABLE CLOTH, IS 18” WIDE. A NUMBER OF LADIES HAVE BUILT 
CAREERS TEACHING THE UNCERTAIN HOW TO ARRANGE THESE 
IMPLEMENTS, BASIC RULE: START EATING FROM THE OUTSIDE IN. 


ANATOMY FOR DECORATORS 












WHEN JAMES PASSES THE HADDOCK HE IS GOING TO NEED 3’4” OF 
PASSAGE BETWEEN CHAIR BACKS AND THE WALL, AND HE WILL NEED 
AN EXTRA FOOT AT THE TABLE END TO AVOID CONKING THE MASTER 
WITH THE SWINGING DOOR. DINING ROOMS THAT ARE TOO LARGE 
FOR THEIR SEATING CAPACITY ARE EQUALLY FAULTY IN DESIGN, 
AS MANY MILLIONAIRES HAVE REALIZED. 
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TWO FEET PER PERSON IS A SAFE RULE IN ESTIMATING THE SEATING 
CAPACITY OF A TABLE. BUT IF THE HEAD OF THE HOUSEHOLD IS 
ACCUSTOMED TO CARVING AND SERVING AT THE TABLE, HE IS GOING TO 
NEED CONSIDERABLE ELBOW SPACE, AS EXPLAINED IN THE ABOVE 
DIAGRAM. FOR CORRECT PROPORTIONS OF TABLE TOPS IN GENERAL 


SEE 


“INTERIORS,” 


OCTOBER 1941. 


IF ALL DISHES, CUPS, GLASSES, ETC. USED IN A SEMI-INFORMAL 


DINNER FOR SIX PEOPLE WERE SPREAD OUT ON ONE DRAINBOARD, 
THEY WOULD OCCUPY A SPACE 54!” x 24”. FEW OF US HAVE SUCH 
DRAINBOARDS, BUT DESIGNERS MUST REMEMBER THAT PROPER STORAGE 
SPACE FOR AT LEAST THIS AMOUNT OF TABLE CHINA AND SILVER 
MUST BE PROVIDED IN ANY PROPERLY EQUIPPED HOME. 


AREA OCCUPIED BY A SERVING FOR S/X 
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THE COUNTRY WEEKEND HOUSE (FOR 
THOSE FEW WHO CAN STILL GET THERE) 
CONTAINS TWO ROOMS ONLY, DIVIDED 

BY CEILING-HEIGHT SCREENS. CHAIRS ARE 
REDWOOD WITH GREEN PADS. WALLS 
ARE GREEN, THE SHORT CURTAINS 
BRIGHT RED. ON THE FLOOR IS A 
COLORFUL COPY OF AN OLD RAG RUG. 





FPOR the past few months, interior designers have been , 

fearfully wondering just what their future would be. 

Thought had begun to hover over the idea that their 

salvation lay in following up those people whose living 

conditions had changed materially since war came, and 

to help them solve their specific problems— intelligently 

and in an attractive manner. 

At that juncture, Lord & Taylor opened a new series of 

rooms, injecting into over half of them that very same 

thought. By taking mythical clients with definite prob- $ Oo LV IN o » P E Cc IF! Cc 
lems—such as how to keep warm, “Though You Can't 

Have Oil” and how to transfer the atmosphere of a 

mansion into one room—they have arrived at practical WARTIME PROBLEMS 
and livable solutions. Perhaps one of the most important 

of all these suggestions is the one directed toward 

achieving a happy interior for "War Wives” who now 

have to pool their resources. These rooms were as- 

sembled after Mr. William Pahlmann had left for service, 

and finished just before Mr. Calvin MacDonald, suc- 

ceeding head of the interior design department, was 

also inducted into our armed forces. 


THE “MANSION IN ONE ROOM” HAS A 
SUMPTUOUS ATMOSPHERE, BUT UTILIZES 
MANY SPACE SAVING TRICKS TO ACHIEVE 
{T. WALLPAPER IS DEEP WINE AND 
PINK, CURTAINS ARE IN THE SAME 
COLORS. THE MIRRORED WALL CUPBOARD 
WITH GLASS SHELF ABOVE THE 
CHESTS FORMS A DRESSING TABLE. 
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AT THE RIGHT IS THE BEDROOM END OF A FASHION DESIGNER'S 
WORKSHOP—WHICH HAS BEEN REDUCED TO ONE ROOM. THE 


GAY AND FANCIFUL FOREST WALLPAPER IS IN SHADES OF BROWN, 
GRAY AND BEIGE. THE TWO DAYBEDS HAVE BEEN SLIPCOVERED 
IN TWO-DECKER FASHION WITH A BROWN TEXTURAL FABRIC. 














THE “FOREST ROOM” IS A DIGNIFIED 
SETTING CONTAINING FINE ANTIQUE PIECES. 
THE COLOR TREATMENT AND FABRICS 
EMPLOYED GIVE IT A DISTINCTLY MODERN 
FLAVOR. CURTAINS ARE HANDBLOCKED 
IN AN ENLARGED FERN PATTERN; THE 
HANDWOVEN RUG OF CHARTREUSE 

WOOL IS ALSO IN A FERN DESIGN. 


THIS IS THE OFFICE SIDE OF THE 
FASHION DESIGNER’S LIMITED QUARTERS. 
DESK HAS A PORTABLE DRAWING BOARD 
ON TOP AND STYLE REFERENCE BOOKS 

IN THE BOOKSHELVES. CURTAINS PULL 
BACK, FLOODING THE ROOM WITH A 
NORTH LIGHT. DRESS FORMS ARE STORED 
BEHIND SECOND SET OF CURTAINS. 
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FOR THE PEOPLE 
ON WARTIME BUDGETS 


Acting on the premise that even defense workers are 
among the many new sales prospects whose lives and 
essential living needs have been altered by the war, 
W. & J. Sloane’s Budget Decorating Staff has turned out 
nine new settings for their Smaller Homes Shop—cur- 
rently featured in the New York store. Each of these 
budgeted rooms has been designed to fill the require- 
ments of a special wartime living problem. 

A smart merchandising policy will not overlook these 
sales-wise important new groups of the American peo- 
ple, for they are the ones whose buying will contribute 
the volume all businesses need today. They want to be 
sold on new ideas. and they are ready and financially 
able to accept them. Sloane’s new merchandising set-up 
recognized these new prospects, and they are going 
after this business—even though the Sloane “budgets” 
still employ prices that would chill anyone who has 
actually had to live on a budget. 

In addition to the rooms illustrated, Sloane’s has also 
considered the wife of the Lieut. (j.g.) who went home to 
mother after her husband left for foreign service. For- 
tunately, mother had a big house that permitted the 
conversion of several rooms into a complete apartment 
for daughter. Interior designers Louis G. Monte and 
Luigi Moglia treated the scheme with vibrant colors, 
intermixing modern with traditional furniture in an effect 
that should sustain morale and spirits in high gear. 
Living conditions in Washington presented a well known 
and specific problem which called for a trick solution 
... particularly when three smart and fashionable sec- 
retaries had to bunk together in one room, and still use 
it for entertaining. Elsie M. Jardine planned carefully, 
and created a room containing sufficient furniture for 
comfort and enough space to allow more than three 
people to stand up at the same time. 

Once far remote from the lives of factory workers, the 
extent of the war's changes can best be measured by 
Sloane’s recognition that a defense couple might well 
be interested in a specially designed one-room apart- 
ment. Executed by Noel Kilby and Sidney H. Parrott, 
all conveniences have been wrapped in 18th Century 
and modern furniture, set against a modern, colorful 
background. 

The furlough bride's two-room apartment, done by Basile 
Nikitin and Helen Reynolds has been created for a 
woman who will spend much of her time alone—wait- 
ing for the day when her living scheme can be ex- 
panded. A cross-country couple, such as an Air Corps 
Captain and his wife, who follows him from Coast to 
Coast, also deserved special attention. Their furniture 
had to be light in scale, easy to pack and pleasant to 
live with anywhere. John G. Gatjen and Florence Woods 
Fuller have achieved an interesting interior, partly 
through their clever choice of Saarinen modern furniture 
in a green alligator finish and painted bamboo. 





A ROOM WHERE THE A.W.V.S. WORKER CAN FORGET HER MASCULINE 
DAYTIME TASKS AND RELAX IN FEMININE SURROUNDINGS. THE 
COLOR SCHEME, USING DOROTHY DRAPER’S FABRICS, IS GENTIAN 
BLUE, CHROME GREEN AND ROSE RED. MIRROR FAME AND A 
SCREEN ARE COVERED IN MARBLEIZED CHINTZ STRIPE. $975.30 FOR 
THE FURNITURE. ANTHONY B. MCLANE, JR., INTERIOR DESIGNER. 


THE BACHELOR DEFENSE WORKER, LIVING IN A STRANGE CITY, 
SPENDS MUCH OF HIS TIME AT HOME. THIS ONE-ROOM APARTMENT, 
DESIGNED BY HAROLD E. MILLER AND E. KINGSTON MOORE, WAS BUILT 
AROUND A LARGE DEFENSE POSTER AND EMPLOYS SIGNAL 

GREEN, BLACK AND WHITE. DAYBED AND CHAIR ARE COVERED IN 
PLAID. THE FURNITURE FOR THIS ROOM COST $617.67. 








F. M. DEMAREST 


THE REDUCED QUARTERS COUPLE MOVED FROM THE LARGE 

SUBURBAN HOUSE TO A TWO AND ONE-HALF ROOMER IN TOWN. AS 

IN MANY OTHER FAMILIES TODAY, CHILDREN ARE AWAY AND 

INCOMES ARE REDUCED ALONG WITH FUEL OIL AND AUTO TRAVEL. 
COLOR SCHEME IS CORAL, LILAC GRAY AND TONES OF YELLOW. RICHARD 
G. MATHES AND GAGE DE HART, DESIGNERS. $1,016 FOR FURNITURE. 


FOR A COUPLE OF CITY FARMERS SLOANE’S INTERIOR DESIGNER THOMAS 
TRIMBLE CONSIDERED THE USE OF MANHATTAN-BRED FURNITURE 

IN A PINE PANELED FARMHOUSE LIVING ROOM, AND FOUND IT SUITABLE. 
THE COLOR SCHEME CONSISTS OF DEEP APPLE GREEN, APRICOT AND 
BAMBOO. THE RUG IS RESEDA GREEN AND THE TRELLIS WALLPAPER 
BACKGROUND, CHOCOLATE BROWN. FURNITURE PRICE: $1,187.25. 
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Antique importers are offering exceptionally fine pieces for sale these 
days, particularly the small decorative accessories which are also good 


investments. Lyman Huszagh’s shop has some of the smartest “finds” 
of the moment among the hard-to-get items. He was fortunate in 
acquiring several Empire pieces combining crystal and ormulu, such 
as cut crystal boxes and lamps. His lamp collection is very large 

and includes crystal candelabras, two of which are pictured at the 
left. Other lamp bases are of bronze and hand-decorated porcelain. 

It is interesting to note that shipments from abroad arrive without a 
single identifying word as to their contents, and customs clearance is 
very slow. Mr. Huszagh has one in customs now which may not 

be released until Christmas. Guessing at its contents, and waiting 

for its clearance is not a business for the impatient or curious, 
according to Mr. Huszagh.... 


Room Three, one of the seventeen new settings at Lord & Taylor, shows 
the transformation of a regular guest room into a one-room home for 

a “war guest.” To brighten the scheme, without loss of the practical 
values needed in a fabric for such a room, “Roses de France” 
chintz from Brunschwig & Fils, Inc. was selected. Draperies and 
furniture coverings feature tones of beige, pinks, blues and greens. 


The electrical, brass clock at the left was designed by Ernest Schwadron 
for Rena Rosenthal, Inc. Since every detail of its creation was 
executed by hand, it is not inexpensive. This is but one of the 
individual, one-of-a-kind items in this shop. In preparation for 
Christmas shoppers, there will be a number of ceramic figures— 
angelic and military—to tempt the whimsically minded. They cost 
around $4 and $5.... 


The growing limitations of materials have increased the simplicity of 
Tommi Parzinger’s furniture design, and Mr. Parzinger’s style and 
craftsmanship have never been better expressed than in his new exhibit 
of modern furniture and accessories. Of particular interest are his 
simply designed bedroom chest of natural waxed pine with carved 
flower handles; a chestnut bar-radio-victrola, functionally designed: 
and a modern four-poster bed of white lacquer with the head posts in 
obelisk form and panel upholstered in a fabric of his own design. 

The fabric is one of several he designed for Howard and Schaffer. 

The accessories are expressive of the times, and the Parzinger flair 

for individuality. ... 


One of the most successful sellers at Old Colony Furniture Company 
is the Peabody Extension table, shown at the left. Since the top 
measure only 39” long and 24” wide when closed, and opens up to 
91'2”—comfortably seating eight—it is ideally suited to today’s 


CONTINUED ON PAGE 58 
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e5, tt was hack in 1885- 
and that makes 57 years of service! 


Fifty-seven years is a long period in any firm’s life, yet there and then began a proud 
record of service to the decorative trades. 





Today we carry on in the same spirit and tradition of service which the Founder 
conceived and practiced. 


We feature fine American furniture, especially of the native Pennsylvania school; the 
famous Zuber scenic papers; choice prints and engravings and in particular we feature 
the most extensive collection of fine wallpapers with matching fabrics in the U. S. A. 
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We solicit your inquiries 
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Established 1885 
34 EAST 53rd STREET, NEW YORK; 1515 WALNUT STREET, PHILA.; STRAFFORD, PA. 


MAKERS OF DISTINCTIVE FURNITURE 
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CIGARETTE TABLES AND SNACK STANDS 
AT SENSIBLE PRICES FOR GIFT ITEMS | 
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BROTHERS + DECORATIVE ARTS, INC. 


Mirrors 


%e Xe The largest selection in the United 
States of fine decorative Mirrors, Mantels, 
Cornices, Consoles, Paintings, Wall Brackets 


and Decorative Accessories. 


(friedman 
BROTHERS + DECORATIVE ARTS, INC. 
MANUFACTURERS TO THE TRADE FOR 39 YEARS 


305 EAST 47th STREET, NEW YORK 


In BOSTON: Devon Service, 420 Boylston Street 
In LOS ANGELES: James Giiuies, 1008 No. Croft Ave. 














THE GROWTH OF AMERICAN TASTE 


CONTINUED FROM PAGE 33 


firm in disgust at “Richardsonian Romanesque,” and 
what he considered to be that great architect’s distressing 
ignorance of true archaeological detail. After a trip 
abroad he formed a partnership with Charles McKim 
and Richard Mead. For the next 20 years the firm of 
McKim, Mead & White exerted a profound influence 
on architecture and decoration throughout the country 
(and it’s not doing so badly right now). From the 
beginning, Stanford White was the dominant partner, 
who frankly believed that all good design stemmed 
from Europe. He could see nothing incongruous in 
copying the Giralda tower of Seville’s cathedral for a 
horse show and prize fight arena, nor in appropriating 
the bell loggia of that same cathedral as a secret hide- 
away for himself. Practically nothing that McKim, Mead 
& White produced was original. All of it was in impec- 
cably good taste. Still, even purists must admit that New 
York City would be visually poorer without some of 
Stanford White’s memorials: the Washington Square 
Arch; the Black Starr & Gorham Building; the Farragut 
statue; the Columbia University Library; the Century 
and University Clubs. 


1907. Acain A WALL ST. PANIC, the first one to strike 
small businesses and small investors directly. 


1909. Dr. Kart BAEKELAND completed processes for 
making a synthetic resin of phenol and formaldehyde. 
Hard rubber and celluloid had been used for a genera- 
tion, but the discovery of Bakelite was the beginning of 
today’s vast plastic industry. 

CONTINUED ON PAGE 52 





Metropolitan Museum of Art 


AMERICAN-EASTLAKE STABLE, 1880 
TAKEN FROM DETAILS OF THE VANDERBILT COACH HOUSE AND 
STABLE ON EAST 58TH ST., NOW THE PLAZA MOVIE THEATRE. 
NOTE BRAIDED RAFFIA FRINGES ON STALL POSTS, INLAID 
MARQUETRY PARTITIONS, BRASSBOUND WATER BUCKETS AND 
REVOLVING WHIP RACK. NANCY HANKS, NAMED FOR 
LINCOLN’S MOTHER, WAS A FAMOUS TROTTER. 
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Da ch ess sofa, ava lable 


from reserve stock —  cenimtianitandendiata ai 


THIS IS TO ANNOUNCE that our entire line of custom upholstered furniture is 
available in our new Victory Construction now on display in our showrooms. 

We will also continue to fill orders as long as possible, for furniture made with steel 
springs, from our reserve stock. 

Decorators and designers can, therefore, continue to depend on our factory as a never 
failing source for fine furniture. 


216 EAST 45th STREET ° NEW YORK 
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A WALLPAPER INSPIRED BY AN 
OLD FRENCH WOODCUT. 





AS USED BY 


clasil & Taylor 


IN THEIR NEW MODEL ROOMS. 





RENVERNE 


THIBAUT’S DECORATOR’S SERVICE 515 MADISON AVENUE NEW YORK 
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Authentic 
In .Woven 


by GREEFF 


Such faithful design and excellent quality 
of fabric are to be found in these Old 
Document Tapestries that they are true 
cousins to GREEFF Document Prints. 


Shown is No. 17110 thru 17114—50 inch 
width. 


qreett fabrics inc. 


49 East 53np Street 
New York, New York 


Design 
Fabric 











CONTINUED FROM PAGE 50 

1912. EMmBITTERED THEODORE ROOSEVELT split the Re- 
publican Party with his Bull Moosers, and the Democrats, 
with Woodrow Wilson, came back into power for the 
first time since Cleveland. In interior decoration the 
slab sided Mission style, a thoroughly American out- 
growth of England’s Arts & Crafts movement, was the 
vogue, and lots of shirtwaist girls were burning their 
fingers at pyrography, the art of decorating wooden card 
trays and suede pillow tops with portraits of Red Wing 
and Janice Meredith done with a red hot needle. William 
D. Coolidge had perfected a method of drawing tungsten 
wire, and a year later Langmuir invented the gas filled 
tungsten bulb, After this there was no major improvement 
in Edison’s electric lighting (1879) until the fluorescent 
tube of 1938. 


1914. THE FIRST WORLD WAR started in August, and in 
America people were beginning to talk about the interior 
decorator Elsie de Wolfe. In the ’90’s Miss de Wolfe 
had been the first professional actress ever to be invited 
to the Bachelors’ Cotillion, later she was to become Lady 
Mendl, wife of a kindly and understanding British diplo- 
mat, dye her hair sky blue, stand on her head regularly 
before breakfast, and adopt a 40 year old fashion writer 
as her son. 
There were many important decorators before her day, 
there have been thousands since she retired from business 
a year or two ago, but Elsie de Wolfe’s indisputable taste 
and unquestionable social position attracted hundreds of 
rich women, with or without her talent, to the profession 
of interior decorating. Elsie de Wolfe started the vogue 
for French provincial furniture, then, in the late 1920's, 
evolved the sort of sumptuous theatrical baroque now 
carried on by Dorothy Draper and a host of imitators. 
CONTINUED ON PAGE 54 





Metropolitan Museum of Art 


DENTIST'S WAITING ROOM, 1910 
THE WONDERFUL WICKER FURNITURE OF THE 1900’S WAS 
NEVER FASHIONABLE, BUT THOROUGHLY AMERICAN IN DESIGN. 
BOURNE-JONES’ “SIR GALAHAD” WAS ONE OF THE MOST 
POPULAR PICTURES OF THE PERIOD, AND THE WALLPAPER 
FRIEZE OF FLYING DUCKS WAS ALSO MUCH ADMIRED. FEW 
COUNTRY DENTISTS COULD AFFORD TO CATCH, MUCH LESS 
MOUNT, A FLORIDA SWORDFISH. 
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OFFICE DESIGN and DECORATION 


A PROFITABLE FIELD FOR INTERIOR DESIGNERS 


The interior designer interested in office design and decoration will find 
in our extensive line of office furniture many items that will aid in 
creating an interior that will precisely express the individuality of a client. 
Why not visit our showrooms and view the many unusual desks, chairs, 
bookcases, club chairs, davenports and filing equipment now on display. 


Mace? Towler 


Incorporated 


385 MADISON AVENUE @ PLAZA 3-7000 @ NEW YORK CITY 





























TUFRAW 


EN a?) 


(urtride Something PRACTICAL 
1) SUTOnR Something BEAUTIFUL 


In Tufraw Genuine Rawhide 














. originality is finding expression today in high- 
lighting -interiors with Gutmann’s Tufraw Genuine 
Rawhide. Its suave, handsome natural beauty is the perfect 
complement to make any room sparkle. 


Paul Bry of New York City has demonstrated how so prosaic 
a subject as a built-in cabinet can be made to combine 
smooth good looks and staunch utility. Mr. Bry designed 
this cabinet-closet to accommodate all the sections, shelves 
and drawers of a modern dressing room. It is covered with 
Genuine Tufraw Rawhide in the Natural color, and deco- 
rated with a pickled oak cornice which hides the curtain 
rods of the window. 


This is a good example of space economy .. . and may 
prove stimulating as a practical idea for interior renovation. 
Sample swatches of Tufraw Genuine Rawhide in the 
Natural and colors sent on request. 


GUTMANN and COMPANY, INC. 


Makers of Quality Leathers for Over Half a Century 
Dept. R11, 1511 Webster Avenue e Chicago 
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Schmieg & Kotzian 
DPosgnarsa 


521 EAST 72nd STREET + NEW YORK 





1924. OPENING OF THE AMERICAN WING at the Metro- 
politan Museum of Art. “Colonial” furniture and 
interiors, of more or less authenticity, had always been 
popular, but this great collection started a national craze 
for American antiques and well made reproductions of 
greater authenticity than Aunt Minnie’s “colonial” 
rocker with the blue satin cushion. In particular it led 
to the maple furniture vogue, though there are few 
original maple pieces in the Metropolitan’s collection. 
Since then almost every provincial museum must have 
at least one or two original 18th Century rooms, and the 
Boston Museum of Fine Arts has assembled the largest 
and finest collection in the world. 


1925. THEPaRISEXPosITION OF DECORATIVE ARTS brought 
that neglected child, modernism, to the world’s attention. 
1925 Modern (see page 32) looks strangely old fashioned 
today, and in truth, qualified critics found most of it 
outdated at the exposition’s opening, particularly the 
bulbous designs of M. Ruhlmann, but it came at the 
beginning of the great American tourist flood to Europe; 
it swamped the department stores and gift shops with 
triangular chairs, square teapots, and carved glass fire- 
screens and other manure for the seedbed that is 
producing today’s important design material. 


1931. THE INFLUENCE OF ELSIE DE WOLFE may have 
made the profession of interior design Socially Accept- 
able, it was now considerably overcrowded. Almost 
anybody with a visiting card, a telephone book and/or 
a prospect could call himself an interior decorator, 
demand discounts and make use of manufacturers’ show- 
rooms. To correct this, the American Institute of 
Decorators attempted to apply certain standards of 
training and education to a most disorganized profession. 
Membership requirements have changed frequently, and 
no effort to introduce the final proof of professional 
standing—state licensing—has yet been made, nor has 
the A.I.D. yet drawn up a definite scale of fees such as 
the one that the A.I.A., after many years of argument, 
finally adopted. 
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“I REMEMBER THAT” 


Over 2000 of the amazingly detailed water color ren- 
derings that WPA artists have made for the Index of 
American Design have been placed on permanent loan 
with the Metropolitan Museum of Art. Of these a group 
of interiors by Perkins Harnley and Nicholas Zupa have 
been framed in red plush and placed on exhibition under 
the title “I Remember That.” We reproduce three that 
illustrate particularly the growth of American taste. 





LATE VICTORIAN BEDROOM, 1890 
FIGURED MAHOGANY PANELLING, STAINED GLASS WINDOWS, 
AND A HAND PAINTED CEILING. GALVANIZED IRON TUB, BUT A 
REAL PORCELAIN TOILET BOWL DECORATED WITH PINK ROSES AND 
FORGET-ME-NOTS. 


HOW TO IMPROVE BUSINESS 


CONTINUED FROM PAGE 34 


clubs on art and decoration has produced good results; 
a fourth, interested in the problems of settling foreign 
refugees in America found that many had more money 
than they expected and were grateful for assistance. 
Costs. Of 464 designers answering the approximate cost 
of their average job, 

153 said under $100; 120, about $100; 106, about $250; 48, about 
$500; 16, about $750; 21, between $1000-$5000. 
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We have them 


|, | \ in stock— 
BR all widths 
and colors. 

DECORATORS and their CLIENTS 


ALWAYS WELCOME IN OUR SHOWROOM 
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BRUNSCHWIG & FILS, INC. 


383 Madison Avenue, New York 
Philadelphia Boston Chicago Los Angeles 
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Now In Our 


New Quarters 


With this issue INTERIORS cele- 
brates its 54th Anniversary. Ye 
Olde Mantel Shoppe celebrates 
its 63rd Anniversary by moving 
into its own building at 327 East 
48th Street. 








Fine Louis XV Marble Mantel 
from the famous Elsie De Wolfe 
collection. 


One of America’s Largest 
Stocks of Fine Mantels 


All four floors of our new home are well stocked with 
fine marble and wood mantels. We also have a 
limited stock of fireplace equipment. 


Decorators, designers and dealers are invited to visit 
us in our new location and inspect our stock. 


Our prices are most reasonable. 


Ye 
Olde 
Mantel 
Shoppe 


Est. 1879 
327 East 48th St. 
New York City 





J. W. Johnson, Prop. 
Louis XV Marble Mantel and original Franklin Stove 
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Demonstrations. Several replies to several questions 
stressed the value of giving free lectures to build up good 
will, demonstrating how to put up blackout curtains or 
furnish canteens and rest rooms for civilian defense com- 
mittees, etc., etc. “Taking part in local activities is the 
best way to win recognition and goodwill.” 


Economies. Asked to suggest economies to enable in- 
terior designers to handle lower priced business, most 
replies stressed the avoidance of swank in showrooms, 
etc., avoiding submitting sketches and merchandise on 
approval wherever possible, and honest billing, so that 
clients understand what prices they are expected to pay 
for what services. Wrote one: “When bidding on a job, 
bid to get it at a fair profit, but don’t try to make that 
job pay a year’s overhead.” 


Fear. Many answers stressed the fear that prospects have 
for the term: interior decorator, interior designer. They 
insist that enough publicity has not been given to the 
savings that & trained designer can make, rather than the 
stiff collar exclusiveness that his work is supposed to 
convey. 


Lawyers. Replying to the questions on how to approach 
professional people,—doctors, lawyers, etc., the consensus 
seemed to be that lawyers were particularly susceptible 
to the decorating urge. At least one firm has been able 
to specialize entirely on professional work after printing 
a folder of photographs of just one hospital job. 


Promotion. Asked to check the type of sales promotion 


that brought the best results, readers replied: 
478 checked Window Display 
456 checked Direct Mail 
391 checked Newspaper Advertising 
382 checked Contacting New Home Owners 
306 checked Personal Recommendations 
274 checked Studio Demonstrations 
260 checked Club or Group Demonstrations 
201 checked Telephone Canvass 
197 checked Model Apartment 
112 checked Contacting Brides and Families 
91 checked House to House Canvass 
24 checked Hand Delivered Circulars 
18 checked Radio 
9 checked Discount Offers 
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THE LAST HOUSE... 


CONTINUED FROM PAGE 35 


apparent trend before the war began, and may prove to 
be an even more obvious one afterwards. One of the 
changes made to conform with Mr. Hutton’s designs was 
to increase the size of the living room window to give a 
panoramic view from any part of the room of the broad 
channel dividing Cedarhurst and Atlantic Beach. 

The colors used are typical of the designer’s work; they 
are clear in tone yet produce a quiet, subdued atmos- 
phere. The living room is spaciously proportioned and 
the dining room opens off it. The same color scheme is 
used in both areas. Walls are in canyon yellow, a color 
taken from the curtains of a tropic floral design. The 18- 
foot circular sofa is covered in a reef coral antique satin. 
Fireside chairs have a textural fabric in cactus green. 
The fireplace was specially designed with oven baked 
faience tiles in coral. The dining room furnishings were 
also specially designed. 


Mr. Hutton changed the blueprints for the master bed- 
room to give a more convenient and attractive arrange- 
ment for the wall opposite the bed. Mirrored doors with 
drawers attached to the inside were built at either end of 
a recessed, mirror-lined dressing table niche. Fluorescent 
lighting was installed above. The satin-tufted bed, built 
from the designer’s sketch, also has built-in mirrored 
niches, behind the night tables at each side of the bed. 
Room colorings are turquoise, ashes of roses, and della 


robbia blue. 


A guest room was designed in a modern manner with 
bleached mahogany furniture. 


The sitting room was a very small area which needed 
careful planning to give the effect of more space. This 
was achieved by a mural, light in touch and coloring. 
The walls are lemon yellow, ceiling a darker yellow, 
draperies lipstick red, and upholstery fabric royal blue 
with red trim. Furniture is blond mahogany and walnut. 
The carpeting throughout is smoky dove gray. All cur- 
tains are lined with blackout cloth and made to draw. 

Mr. Hutton, who has recently opened his own shop on 
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Before 





After 
Steiner Studio 


316 East 6Ist Street Decorator’s Workroom New York 











NOVEMBER 1942 





A very restful all-over pattern, created 
to make a most charming setting for 
double duty rooms for war time living. No. 
8010G, an English country Chintz of 
oak leaves and baskets of roses, is 
available in four fresh, clear color schemes 


ARTHUR-H-LEE&SORS &s 
Makers of Fine Period Fabrics 


383 MADISON AVENUE, NEW YORK 
Boston ¢ Philadelphia ¢ Chicago ¢ Los Angeles 
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HERMAN MILLER (MODERN CENTER 


This is a fact . . . a decade of leadership has earned broad 
acceptance for HERMAN MILLER MODERN. Designed by 
Gilbert Rohde . created to meet inescapable contem- 
porary economic and social necessities. Today, with an 
accelerated trend toward simplification and functionalism, 
HERMAN MILLER MODERN hes b ded possibilities. 
Extensive selection and price range. Complete showings 
in New York and Chicago for you and your clientele. 





HERMAN MILLER FURNITURE COMPANY 
Factory at Zeeland, Michigan . . . Showrooms for the Trade at 
i009 MERCHANDISE MART, CHICAGO; ONE PARK AVE. NEW YORK CITY 
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| @ Designed by Creative Artists—Carried out by traditionally | 
trained Master Craftsmen—Awaiting your selection here. | 
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DESIGNERS AND MANUFACTURERS OF CUSTOM MADE FURNITURE 


192 Lexington Ave., ‘at 32nd St.) New York City 
Telephone LExington 2-3249 





This Furniture is the Best that Man Can Make or Money Can Buy 


















57th Street, also recently changed his name from 
Hutschnecker. His talents, however, have always been 
concentrated on the interior design field. As a youth, 
in his native Austria, he worked in his father’s furniture 
and decorating business. He began designing modern 
furniture in 1926, and about that time was commissioned 
to decorate the fifteen room villa “Elsuem” in Monte 
Carlo—one of the many European jobs of which he is 
proud. Mr. Hutton came to America in 1935 and took 
over the firm of Baumgarten the following year, which 
he operated until the early part of this year when he closed 
the store and opened his present shop. 


NEWSREEL 


CONTINUED FROM PAGE 48 


needs, when the fuel oil shortage is nudging families 
from larger homes into small apartments. The table is 
made of Cuban mahogany, cross-banded with rosewood. 
It is unique in that it does not have a slit across the 
top, as so many extension type tables do. It retails for 
approximately $195... . 


Announcement has been received that Howard and 
Schaffer. Inc. has acquired the entire fabric line of 
Herter Dalton, Inc. as of November 1, 1942. These 
fabrics will be moved to the Howard and Schaffer 
showroom in New York; elsewhere they will remain in 
the same offices as before. The order numbers will not 
be changed, but it is requested that an HD be placed in 
front of them for proper identification. Mr. Herter and 
Mr. Dalton are retiring from the fabric business for the 
duration and will start a new business after the war. ... 


The Insulux Division of the Owens-Illinois Glass Com- 
pany has developed a completely packaged interior par- 
tition of their regular Insulux glass blocks. They are 
held in place by special wood strips which can be daubed 
with paint or stain to match the room’s scheme. They 
can be easily and quickly installed, are salvageable, and 
can be constructed in almost any size. Their biggest 





Decorative Plaster 
Originals by 
EDWARD KRUMPE 
308 East 49th Street, New York 


One of a selection of lamps— 
20” Base 


Also—Wall lights, Urns, Con- 
soles, Mirror Frames and Coffee 


Tables 
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advantage, of course, is that they transmit light. In 
these days, when limited remodeling only is allowed, they 
will be found invaluable for partitioning off an extra 
bedroom, subdividing office space, making counter bases 
and background for window displays. .. . 


Firms which formerly manufactured or stocked materials 
now on the priority list have been supplementing their 
reduced supply with giftware items. Since pottery, cera- 
mics and glass are the most widely obtainable, the 
Pittsburgh Glass & Pottery Exhibit, to be held at the 
Hotel William Penn from January 4 through January 
12, should be well attended. It is expected that the num- 
ber of exhibits may be less but there will be more lines 


displayed than in the 1942 show.... 


From November 2 to 7 at the American Furniture Mart. 
the Furniture Fabric Men’s Association sponsored an 
exhibition of wooden springs, wood hinges and substitute 
fillings. Gathered together in the interest of their own 
business, which will virtually cease if such substitutes 
are not adopted, these businessmen feel that if the new 
types of constructions are licensed and bought, manufac- 
turers will be able to introduce new lines at the January 
market. The textile mills also displayed their new lines 
of fabrics at this exhibition. . . . 


The Paint, Lacquer and Varnish Division of Russian War 
Relief, Inc., will hold a dinner in the Hotel Commodore, 
New York at 6:30 p.m. on Thursday, November 12. 
DeLancey Kountze, division chairman and chairman of 
the board of directors of Devoe & Reynolds Co., Inc., 
said that this event will mark the opening of the Fall 
campaign in the industry on behalf of the medical and 
surgical needs of Russia’s millions of wounded civilians, 
soldiers and needy children... . 


The wallpapers, used in several of the Lord & Taylor 
rooms, were well chosen, cleverly used and instrumental 


in setting the character of the rooms. At least four rooms 
The River 
Room has the swirl pattern, resembling flowing water, 
applied on the floor (which can be walked on) and ceil- 


used patterns from Renverne Corporation: 


FURNITURE by Jom LINSON 






NEW YORK 
CHICAGO 


385 MADISON AVENUE 
1776 MERCHANDISE MART 


907 PENN AVENUE 


NOVEMBER 


1942 





99 


how to work 4 
with wood i 
and like it /\ 
















SS SS Pe 


W ern prohibition of manufac- 
ture of metal drapery fixtures need not cause head- 
aches in the decorating fraternity. For there’s a com- 
prehensive line of Judd Wood Fixtures available for 
virtually every assignment formerly demanding metal 
units. 


Woon fixtures have long been 
standard items in the Judd line. With metal out entirely, 
and with all our metalworking facilities devoted to 
high-speed manufacture of military hardware, Judd 
has expanded the wood line into an eminently satis- 
factory set of working materials. 


| the metal shoriage in stride; 
use Judd Wood Fixtures ... you'll enjoy them. Details 
on request. H. L. Judd Company, Wallingford, Conn.; 
87 Chambers St., New York City. 


JUDD WOOD POLE SET No. 1178 


Long a Judd favorite. Cut-to- 
measure reeded pole is avail- 
able in standard 12 ft. lengths. 
End ornaments, brackets, 14 
rings, screws come compiete—- 


one set in a box. Finishes: 
/37 Unfinished; 183 New 
Walnut and Gold; /271 Bone 
White and Gold; /344 Dull 
Mahogany; /870 Ivory and 
Brown. 
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WEDGWOOD 
Embossed Queensiare 


This form of applied decoration was originated by Josiah 
Wedgwood over 150 years ago. The grapevine applique on the 
pieces shown is fused into the body of the ware, and a specially 
fired glaze makes the surface of these smoking sets impervious 
to nicotine stains. 


Cigarette Box (at left) No. 4428 . $4 Cigarette Box (right) No. 4297 . $4 
Ash Tray No. 4298 ...... $2 each 


Josiah Wedquwosd& Sons, je 


oF AMERICA. 


162 FIFTH AVENUE - NEW YORK 








The individuality of decorative taste, 
the preference for traditional or modern 


furniture and the requirements of a 
variety of budgets are all provided for 
at Knapp & Tubbs. 


NAPP.” TUBBS Inc. 


Wistinctite Furnit.g.re 


> oe ae MERCHANDISE MART 


CHIC = - ILLINOIS 


Si { REPRESENTATIVES FOR THESE SIX NATIONALLY 
ADVERTISED LINES OF SUPERIOR FURNITURE: 


Baker i urniture, Inc. The W iddic omb Co. 


The Manor House Mueller Furniture Co. , 
y Johnson-Handley-Johnson Co. John W iddic omb ( oO. Z 
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ing; Room One, entitled “You Can Still Have a Mansion 
in One Room” uses a modern design scenic in pink and 
deep wine; Room Four, an all-purpose dining room, 
employs the amusing Punch & Judy paper; a design of 
deer in a forest was selected for the fashion designer’s 
bedroom-workshop. . . . 


On November 1 the Los Angeles Furniture Mart was 
taken over by Lockheed Aircraft Corporation. The 
building has been leased for the duration. The execu- 
tive offices of the Mart and of the Los Angeles Furniture 
Manufacturers Association are now located at 210, Cham- 
ber of Commerce Building, Los Angeles, where the work 
of the Association will be continued. .. . 


At the current /nvention for Victory show at the Brooklyn 
Museum, which features a section of a prefabricated house 
complete with inexpensive plywood furniture designed 
by C. Coggeshall (see INTERIORS’ July, 1942 issue) a large 
group of manufacturers are represented. Among these 
are: F. Schumacher & Co., Grand Rapids Varnish Co., 
Consolidated Trimming Corp., E. I. duPont de Nemours’ 
Rayon Division, H. H. Turchin, Pittsburgh Corning Corp.., 
Armstrong Cork Co., Congoleum-Nairn Co., Charles P. 
Cochrane Co., Alexander Smith Carpet Co., and Celanese 
Corp. of America... . 


An announcement has been received that Virginia Con- 
ner has opened offices at 41 East 57th Street. The phone 


number remains the same. .. . 


Two years ago Gimbel Brothers, Inc. entered the antique 
and art field with the task of liquidating the William 
Randolph Hearst Collection. Following this, other 
important collections were brought to the store to be 
sold. A year ago Gimbel’s entered the art auction field 
when the auction house of Kende Galleries moved to the 
remodeled 11th Floor. Today another expansion has 
taken place. The original Jay Gould Mansion at 579 
Fifth Avenue has been leased as an annex to the Gimbel 
Art Auction department under the hammer of Kende 
Galleries. The first auction to be held here will be the 
entire contents of the house itself, comprising the estate 
of Finley Johnson Shepard, inherited from Helen Gould 
Shepard and Jay Gould.... 





DECORATIVE Mirror And Fireplace 
Creations That Lead The Field In... 
® Beauty in Design 

@ Every Desired Period 

® Quality and Craftsmanship 

® Priced to Sell 


Send for our newly published brochure picturing 
Mirror designs. 


Factory and Showrooms at 


DECORATIVE ARTS & MIRROR CO., INC. 
19 West 21st Street New York City 
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BLACKAMOOR FIGURE MADE OF PAPIER 

MACHE, HANDPAINTED IN COLORS. MADE 
BY OLIVIER] IN NEW YORK, THEY ARE 

MOUNTED FOR LAMP BASES AND SELL 

FOR $75 PER PAIR. 


Charles J. Winston & Co., Inc., importers and makers 
of lighting effects, have left their former quarters at 
2 West 47th Street. Their two combined shops are now 
located at 515 Madison Avenue. They occupy the ground 
floor showroom at the side of the building entrance— 
which formerly was the restaurant where you used to 
get a morning cup of coffee... . 


CORRECTION 


The combined apartment and office of Miss Kathryn 
Cravens, radio commentator, which was illustrated in 
the October issue of INTERIORS, arrived with photographs 
of a number of other women executives’ offices from 
Intramural, Inc., and was wrongly credited to that firm 
of designers. It was‘actually the work of Erald P. 
Harrington, a well-known designer who has generally 
specialized in hotel and apartment interiors. 





aia small 


pair, Regency three- 
light candelabra. 
Bronze figures 
mounted on white 
marble plinths, 
bronze doré holders 
England circa 1815, 11% 





and mounts in wonderfully fine condition. 
inches high. Chosen from a large selection of candelabra. 


57 East 56th St. 
New York 


Lyman Huszacu 
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DISTINGUISHED PLATES for DISTINGUISHED INTERIORS 


Of special interest to collectors. Excellent as cabinet pieces or 


for wall display. A wide variety of types, including all famous 


makes. 


not’ Z 
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225°5th AVE. 


Los Angeles: Dillon-Wells, Inc., 760 W. 7th St. 














Coffee and Occasional 
Tables in 


TABLES shipped K.D. 
Pickled Pine legs and 
caps. Seafoam glass or 
Black, Wine and Blue 
Carrara. All edges hand 
nipped, creating un- 
usual highlight effect. 











Top—OT311% 20x34”. 

Left—RTT313% 30” 
Oblong 20x34”. 

Below—RT3101%4—30”" diam. 


Tier tables, round or ob- 
long. 14” glass throughout. 


Ideal for 
Christmas Giving 


Write for Promotional Prices 


H.H.TURCHIN CO. 


230 Fifth Avenue New York, N. Y. 
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“WATCHMAN, WHAT OF THE NIGHT?” 


The answer is easily supplied by us, as we are fortunate in still 
having a stock of lanterns in a wide variety: Post-lanterns, 
| Hanging-lanterns, Bracket-lanterns, etc., of copper and brass in 
antique English or polished, wired electrically or for candles. 
We invite you to inspect this large assortment. 


S. J. Skinner Co., Jur. 


Successors to Skinner-Hill Co. 





225 FIFTH AVE. NEW YORK CITY 


































BETHWOOD ROYAL CHINA 
LAMPS and ACCESSORIES 


No. 2152/W ... Urn-shaped china lamp. 26” high, with Rogers 
gold-plated mounting. Authentic Royal Bonn decoration; pastels 
on creamy beige; coin gold highlight. 17” studio-made shade; 
antique satin self-bound top and bottom, edged with rose velvet. 

















For Christmas Selling: Bethwood Royal China Gifts 
and Accessories; cigarette boxes, ash trays, candy 
boxes, vases, inkwells, desk sets, etc. Reproductions 
of English and French antiques. 


Beth WEISSMAN $°Wi"5ita' st. New York 


















































FIBERS AND FABRICS 
OF THE FUTURE 


The following material was prepared by James J. 
McMahon Incorporated, advertising agency, for distribu- 
tion to the L. C. Chase & Company salesmen, in order to 
better acquaint them with the variety of new and substitute 
yarns being developed. While portions of this informa- 
tion may not be news to some of our readers, we felt that 
it would be important to others. Further installments 
will appear in later issues—Ed. 


War is a great maker and destroyer of markets. 

Every war has caused acute shortages of traditional textile 
raw materials and this war is no exception. Right now 
we are witnessing all over again the shortage of wool as 
a material for civilian goods, and a shortage of process- 
ing equipment for other traditional fabrics because of the 
diversion of both raw materials and loom equipment 
from civilian to military needs. 

Interesting to note is that the shortage falls equally on 
all belligerents. We laughed somewhat cynically when 
German civilians were limited to “ersatz” overcoats, but 
it did not seem quite so funny to hear of English civilians 
being limited to so many “points” per year on a clothing 
ration card. We still could not realize, however, that our 
undersold textile industry could possibly be overtaxed 
by demands for military fabrics . . . that we civilians 
here would face a world of “ersatz” fabrics all our own. 
That, of course, was because we could not understand the 
scope of the war into which we were entering . . . at least 
not in the terms of fabrics. 

Yet it was perfectly obvious that, when the Nazis com- 
mandeered wool exclusively for military fabrics and con- 
cocted a mixture of wood fibers and wool shoddy as the 
fiber content for civilian overcoating, they were acting 
very realistically. A woo! growing industry based on 
civilian needs cannot accelerate the fruitfulness of its 
ewes fast enough to meet military needs. Sheep are not 
rabbits! 

What is happening always has happened and always will 
happen in wartime. Immediate effect of shortages spurs 
research in the practical application of substitute fibers. 
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Note the word “application.” Substitute fibers have long 
since been developed. But their adoption has been re- 
sisted for very practical economic reasons while tradi- 


tional fibers are plentiful. 


Even though the substitute is inherently superior, or can 
become superior, its adoption is resisted. Case in point 
is rayon, which prevailed in a “free-market” because its 
sponsors could spend untold fortunes in developing its 
practical application in textile mills, and could simul- 
taneously gain style-acceptance that offset its stigma as a 
“substitute” for silk. Right now it is questionable whether, 
in a free market, silk could win back much of the rayon 
market. Certainly by the war’s end, mulberry leaves may 
be valueless as poison ivy and silk worms hardly more 
valuable than earth worms. 


In the face of civilian wool shortages, however, substitutes 
will be developed. In fact, a half dozen very acceptable 
“substitutes” have already been developed, and the end 
is not yet. If scientific history follows its usual pattern, 
the “substitutes” will have many properties not possessed 


by the “genuine.” 


After free competition is restored, 
these substitutes will retain many markets for a long 


time into the future . . . will hold some permanently .. . 


New fibers generally are not developed by textile manu- 
facturers. The current crop, to mention a few, includes 
Vinyon, developed by Union Carbide, an organic chemi- 
cal manufacturer; Aralac, a casein wool, developed by 
National Dairy Products Corp.; Saran, an extruded plas- 
tic, developed by Dow Chemical Company; and redwood 
bark fiber, promoted by the Pacific Lumber Company, 
and Tecca Wool, a crimped acetate developed by Eastman. 
Before we try to evaluate the attributes and deficiencies 
of these and other fibers, mark well one point which we 
cannot overemphasize. The makers of these fibers are 
in other businesses which they know very well. When 
they develop a new material, no matter how conservative 
their technical men, they tend to overestimate its applica- 
bility. That is mostly because they do not understand 


and cannot evaluate the attributes desired in the finished 
woven product. 


Case in point to make the point clear: A synthetic- 
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War Dogs — the Ironless Andirons 
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Through two wars and four depressions we have continued 
to help keep the home fires burning. At no time since 
the turn of the Century have Fireplaces been so important 
to the welfare of the population as they are to-day. 
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Public Maile Saba 


where the collections offered come from dis- 
criminating homes, estates of wealthy land- 
owners and the shops and galleries of well- 
known dealers afford exceptional opportunities 
for decorators to secure fine period furniture 
and decorations at favorable prices. 








Subscriptions to Art Catalogues by the Season 
$5.00. Ask to be placed on our mailing list to 
receive free circulars. 
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Distinguished Furniture 


Since 1885, Singer furniture has signified only the best 
designs and craftsmanship. It is the same today .. . 


fil. Singer & Sons 


Designers and Makers of Upholstered and Cabinet Furniture 


32-38 EAST 19th STREET, NEW YORK 


IN CHICAGO: The Merchandise Mart, 220 No. Bank Dr.—Space 1796 
IN CLEVELAND: The KANE Co., 2621 East 9th Street 
IN PHILADELPHIA: DAVID SATZ, Inc., 1222-24 Walnut Street 











chemical fiber woven as a flat-fabric for bus upholstery. 
It has many virtues, some of which are not possessed 
by mohair. Since it can be woven into an upholstery, 
its sponsor wants to overlook no possible future market. 
So he has some woven up and put on seats. To a chemical 
maker they are “swell-elegant” seats—but that is because 
he doesn’t know either upholstery or bus seating as well 
as he knows the chemical business. 

Being new and different, it gets attention. Editorial 
writers, who also don’t know the upholstery business, 
give its virtues many paragraphs of praise. Vandalism, 
safety, moisture absorbency, “printing” on ladies’ sheer 
dresses in Summer, ultimate life and a dozen other prac- 
tical operating conditions are unknown to its sponsor and 
its boosters. Ultimately, it will find its proper place. 
It will be used or not used by those who know upholstery, 
since they must earn their daily bread by properly mixing 
the tried-and-true with the new-and-novel in the most 
practical proportions , . . and living with the product 
they sell. 


PART II 


At the risk of seeming to go too far back into funda- 
mentals, lets start with the truism that all textile fibers 
fall broadly into four classes: Animal, Vegetable, Mineral 
and Chemical. Within these broad groups, we have the 
following in the order of present importance: 


ANIMAL FIBERS: 


These include Wool, Mohair, Cashmere, Camel Hair, 
Alpaca, Llama and Vicuna. Secondarily, under the broad 
classification of animal fibers are the “fur fibers” such 
as Rabbit Hair and other lower priced pelts, Horsehair, 
Hog Bristles and Cow Hair. None of these secondary 
animal fibers are important except as minor blending 
agents with the primary textile fibers. 

Silk, of course, is technically an animal fiber but since 
the advent of synthetics and with the restrictions of war, 
it is customarily considered along with the synthetics that 
have replaced it. 


VEGETABLE FIBERS: 


Here Cotton is king. Secondary fibers are the Bast fibers, 
such as Flax, Hemp, Sisal, Jute, Kapok, Moss, and Ramie. 
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Some of these are essentially “industrial fibers,” others 
are essentially “fillers.” None except Ramie need have 
much attention, except in so far as they are being replaced 
by synthetics. 

As a separate group, but still broadly vegetable in nature, 
are the “Protein Fibers” such as Aralac Casein Fiber, 
Soybean, Milkweed and similar “new” developments. 
They are classed as “protein fibers” because, though of 
vegetable origin, the raw material is not fibrous but is 
chemically treated to become fibrous. They have many 
interesting possibilities and may very well become im- 
portant in post-war upholstered fabrics. 


MINERAL FIBERS: 


Glass and Asbestos are the only mineral fibers that have 
even limited use in textiles. Neither is likely to have use 
in upholstery because of cost and physical properties. 


SYNTHETIC FIBERS: 


These can be divided into several classes dependent on 
whether the source of their raw materials is organic or 
inorganic. 


Foremost synthetics are the Rayons derived from the | 


chemical treatment of a vegetable base, wood pulp. Three 
broad classifications of rayon—Viscose, Acetate and 
Cuprammonium — indicate chemical treatments rather 
than a difference in the raw material. Differences in the 
chemical processing methods result in differences in the 
physical characteristics and applicability of the various 
types of rayon. 

While there are no new or important changes imminent 
in the chemical composition of the rayon synthetics, a 
large amount of research is being done in developing 
processes to alter the physical characteristics of the fibers 
themselves. 

Next most important synthetics are the truly chemical 
fibers, such as Nylon, Vinyon, Saran, etc., which are de- 
rived from inorganic gases or minerals and are the only 
fibers not in any way related in origin to either animal 
or vegetable life. It is in this area that the greatest pos- 
sibility of future changes and developments can occur. 
Chemical synthetics need not be limited by the composi- 
tion of the raw material, as is any fiber derived from an 
animal or vegetable source. 
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We are prepared to fill orders for new 
furniture from our reserve stock ... or 
to rebuild used pieces in a manner that 
is sure to please. 
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Here all the elements existing in nature and all the com- 
binations of all the derivatives of all the organic and 
inorganic chemicals, known and unknown, are poten- 
tially available to the chemist. While this area of in- 
vestigation is the subject of volumes of writing, it is well 
to note here just one point. Since the days of the al- 
chemists until the present generation, most chemical re- 
search has been devoted to inorganic chemistry. Only 
relatively recently has organic chemistry been explored 
in a superficial way, yet there have already been more 
chemicals derived from coal in the past decade than from 
sulphur in the thousands of years since the Chinese first 
made gun powder. 

Our exploration into the fibers and fabrics of the future 
is not intended to be a treatise nor even a “short course” 
in textile raw materials. Its practical purpose is to try 
to classify the developments of textile technology and 
to indicate the advantages and limitations of each new 
development in terms of its potential applicability to 
upholsery. 

From a sales standpoint its purpose is to give all of us 
perspective so that we may be neither reactionary in our 
support of traditional mohair (alone or blended with 
wool, rayon or cotton), nor swept off our feet by the un- 
founded claims for new man-made fibers. 

Some of these developments have already made rayon 
a competitor with wool on equality of quality for certain 
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usages. Rayon cannot, into the future, be considered 
merely a “cheapening” fiber in upholstery fabrics. 

As of year-end 1942, cotton, wool and rayon are still 
the backbone of textile raw materials. Mohair has yet to 
be challenged by any synthetic counterpart for use in fine 
upholstery. Protein and organic chemical fibers are still 
in their exploratory stage and are the great potential 
reservoirs of cheaper and better raw materials for the 
upholstery of tomorrow. The situation is developing fast 
because of the pressure for substitutes in civilian goods. 


INTERIORS’ BOOKSHELF 


A SYMBOL 


Tue A.I.D. 1942 AnnuaL. 159 pages profusely illustrated 
with photographs and drawings. Published by the Ameri- 
can Institute of Decorators, New York. $5. 


President Nancy V. McClelland’s Foreword states that 
this first Annual of their organization is a symbol of 
how the many-sided life of the decorator is interwoven 
with the vital events of the day. The book most certainly 
covers, in an entertaining manner, the wide range of mem- 
bers’ activities. These activities have spread still further 
since we entered the war: Chapters and individual mem- 
bers are playing a large part, from raising funds for 
mobile kitchens to furnishing U.S.O. Clubs; from serving 
in Washington to making shades for parachute flares. 

Members should enjoy the review of 1942 A.L.D. activi- 
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tions in colors and patterns. 


Write for Samples and Prices 
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WE HAVE MOVED! 


We are now in our new quarters in the well- 
known “Decorators Building” (515 Madison 
Avenue). Our large stock of lighting equipment 
and decorative accessories is now housed in this 
convenient, ground-floor location. Decorators and 


dealers are invited to visit us in our new home. 
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Here at Hall’s you will find a wide selection 
of styles in Beds, Day Beds and Studio 
Couches. Box Springs, Hair and Inner 
Spring Mattresses are all made to individual 
requirements. Visit our showroom. 


FRANK A. HALL & SONS 


200 Madison Ave. New York 








ties, news flashes and interior photographs of members’ 
work. Less experienced decorators will appreciate the 
many reminders on “tricks-of-the-trade,” periods, dates, 
and measurements for wallpapers, carpets, bookshelves, 
etc. which are scattered throughout the back pages. All 
readers should be interested in the timely articles on 
arts & crafts and current affairs in America, Britain, 
Canada and South America. 

Other than A.I.D. members, the contents page lists such 
well known names as: Raymond Gram Swing, Hon. 
Leighton McCarthy, Gen. Charles de Gaulle, Walter Dor- 
win Teague, Charles Messer Stow, Edward Wormley and 
Dorothy Liebes. 


ON “SAVING THE SURFACE” 


THE Nationa Paint Dictionary by Jeffrey R. Stewart. 
224 pages, 250 illustrations and charts. Stewart Research 
Laboratory, Washington, D. C. $7.50. 


This is the revised, second edition of a valuable book 
which is aimed to expand anyone’s knowledge of paint 
and varnish technology. 

One of the most important contributions it will make at 
this time will be to clarify meanings and define terms in 
order to avoid confusion and wasted efforts in the paint 
industry, one of the important factors in our war effort. 
Chemists, production managers, purchasing agents, for- 
mulators, technologists, salesmen, advanced painting con- 
tractors, distributors and all others interested in paint and 
paint products should find it a valuable volume, 

One of the helpful features included in this book appears 
in the definitions of trade names of raw materials, where 
the name of the manufacturer is also included. (i.e. 
Hannibal Whiting . . . Made by Calcium Carbonate Corp.) 
Other important subjects included in the dictionary are: 
important testing devices and apparatus used in the lab- 
oratory; charts, tables and other useful information of 
this industry which is needed for frequent reference. 
This strictly technical handbook (it will not help you 
much in painting a portrait or pantry shelves) is printed 


in a good sized, legible type, fabrikoid bound, in a 9” 
x 12” size. 
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LETTERS TO THE EDITOR 


CONTINUED FROM PAGE & 


portrait of Victor Hugo; a Steinway Parlor Grand; a 
racing sloop on the Hudson, (by Thomas Moran) ; life- 
sized figures of Faust and Marguerite; two Germanic 
dwarfs holding shields; a trophy of Oriental weapons; 
a five foot Japanese Satsuma vase; a Spanish tambourine; 
a brass clock in the shape of a pocket watch; a Japanese 
painting of two carp ina pond; a pair of plaster figurines 
dancing the minuet; a bust of Schiller; a watering can 
full of wax fruit, how many more objects can you 


identify ?—Ed. 





HAPPY BIRTHDAY TO US 


Sir: 

Your letter of October 20, stating that you will celebrate 
the Second Anniversary of your ownership of INTERIORS 
in November, reminds me that congratulations are in 
order. 

Please accept our very best wishes for your continued 
success in the publication of this magazine. 

W. N. Lee 

F. Schumacher & Co. 

New York, N. Y. 


ACCORDING TO SCHEDULE 


Sir: 

We were glad to see the illustration of the Kittinger 
Coffee Table on Page 33 of your October issue . . . and 
while we hesitate to criticize your caption, we still don’t 
like your expression “still available” in describing this 
pattern . . . Kittinger Furniture is still being made and 
shipped according to our regular schedule, with the 
exception of some upholstered pieces which may neces- 
sarily be discontinued because of our inability to use 
spring construction after our present large stock is 
exhausted. 

C. M. Geyer 

Kittinger Company 

Buffalo, New York. 





INTERIOR DECORATORS AND 
FLOOR COVERING SALESMEN 


S. P. Brown Co., operators of carpet and drapery depart- 
ments in stores in Midwestern cities, have openings for 
capable, experienced drapery and floor covering interior 
decorators and salesmen. Permanent positions. Oppor- 
tunity to become department managers. State age, ex- 
perience in detail and starting salary. 432 Fourth Ave- 
nue, New York. 
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Exclusive Design 


Here is a mirror that will answer the 
decorator’s need for size in a room. 48” x 
54”, it also has those individual features 
that denote master design. Order by No. 
996. (Also available in any size desired.) 


HIRSCH MIRRORS & GLASS COMPANY 
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A DEPENDABLE 


ARTEK-PASCOE, INC. 
New York, 16 East 49th St., Plaza 8-0200 

rrr ee meas 
New York, 900 Broadway, Algonquin 4-8989 


BAKER FURNITURE, ING... 2... cc cccccccccccccces oo 


Grand Rapids, Keeler Bldg., 81359 

Chicago, Merchandise Mart, Delaware 7144 

New York, 383 Madison Ave., Wickersham 2-7703 
New York, 28 West 20th St., Chelsea 3-5000 


BRUNOVAN, INC. 


New York, 383 Madison Ave., Eldorado 5-2267 
Los Angeles, 816 So. Figueroa St. 
Dallas, Santa Fe Building 


BRUNSCHWIG & FILS, ING...............ccccee cose 55 


New York, 383 Madison Ave., Eldorado 5-4087 
Los Angeles, 816 So. Figueroa St., Vandyke 5504 
Boston, 420 Boylston St., Kenmore 1415 
Chicago, Merchandise Mart, Superior 3774 
Philadelphia, 1717 Sansom St., Rittenhouse 8582 


CARTER, E. C., & SOM, ING... ...c.ccrccccccccccccces 62 


New York, 49 East 53rd St., Wickersham 2-3888 
Chicago, Merchandise Mart, Whitehall 8250 

Los Angeles, 816 S. Figueroa St., Vandyke 0983 
Philadelphia, 1600 Walnut St., Kingsley 2879 


CHAIRS, INC. 
New York, 192 Lexington Ave., Lexington 2-3249 


CHARAK FURNITURE COMPANY..................00- 73 


New York, 444 Madison Ave., Eldorado 5-5045 
Chicago, Merchandise Mart, Superior 3774 
Boston, 38 Wareham St., Hancock 4780 

Los Angeles, 816 Figueroa St, 


DECORATIVE ARTS & MIRROR CO., INC............. 60 


New York, 19 West 21 St., Gramercy 5-4594 
Chicago, American Furniture Mart, Superior 4100 


DUARTE, A. 1, B GOPIG oosccccccccscsescsee coe 4 


New York, 34 East 53rd St., Plaza 3-5455 
Philadelphia, 1515 Walnut St., Rittenhouse 3870 
Dallas, 2625 Cole Ave. 

Chicago, 70 East Elm St. 

Strafford, Pa. 


FAY GARPET GOMPANMY, IG... ...cccccccccrccccces 20 


New York, 515 Madison Ave., Wickersham 2-2755 
Philadelphia, 1600 Walnut St., Kingsley 1020 


COCRS REED GOP RIT 6. oc ccvscvrcsccccnsaccerscsvce 67 


Cincinnati, 424 Findlay St., Main 0303 
New York, 385 Madison Ave., Plaza 3-8217 
Grand Rapids, Waters Klingman Bldg. 


FORMICA INSULATION COMPANY................... 19 
Cincinnati, 4620 Spring Grove Ave., Kirby 3670 


FRIEDMAN BROS. DECORATIVE ARTS, INC.......... 50 


New York, 305 East 47th St., Wickersham 2-2737 
Boston, 420 Boylston St., Kenmore 4615 
Los Angeles, 1008 N. Croft Ave., Gladstone 3513 


GOODALL DECORATIVE FABRICS.................. -- 14 


New York, 61 East 53rd St., Plaza 3-8440 
Chicago, Merchandise Mart, Whitehall 6848 
Los Angeles, 818 8S. Figueroa St., Trinity 1447 
Sanford, Maine 80 


Ee -- 52 


New York, 49 East 53rd St., Eldorado 5-4900 
Boston, 420 Boylston St., Kenmore 6095 

Chicago, Merchandise Mart, Superior 6795 

Leos Angeles, 816 S. Figueroa St., Vandike 5523 
Philadelphia, 1717 Sansom St., Rittenhouse 8582 


Cree GBs Ca ke cecics ce wccesscdcccces 53 
Chicago, 1511 Webster Ave., Diversey 5300 


ee: Pes, Bice Bi Gis dssieccccsiowivscccsccesesce 68 
New York, 200 Madison Ave., Lexington 2-1617 


RTO, PAGE, Gi, Wiis csiccicccceicrccssccccece - tt 


New York, 15 East 26th St., Ashland 4-9816 
Chicago, Merchandise Mart, Superior 3170 


HERITAGE FURNITURE COMPANY................... 49 
High Point, North Carolina, 2123 


INDEX 


TO QUALITY 


HIRSCH MIRRORS & GLASS CO...................006 69 
New York, 316 East 61st St., Regent 7-1842 


Es ROU, Nid6c ccc enetesnansoneeresdeeninsens 61 
New York, 57 East 56th St., Plaza 3-2146 


a: MI a oie coin sso > cnet nkdesercence 63 
New York, 175 East 60th St., Regent 4-0864 


JUDD, H. L., CO., INC...... ° 


New York, 87 Chambers St., Worth 2-3084 
Detroit, 449 E. Jefferson Ave., Cadillac 2160 
Chicago, Merchandise Mart, Superior 2860 
Los Angeles, 726 E. Washington Blvd. 


KENT-COSTIKYAN, INC. 
New York, 730 Fifth Ave., Circle 6-0412 


KITTINGER COMPANY 


Buffalo, 1893 Elmwood Ave., Riverside 3010 
New York, 385 Madison Ave., Wickersham 2-4523 
Chicago, 610 Merchandise Mart, Superior 4717 


eh I Wiis dichuwtadcresedecnnccaeienes 60 
Chicago, Merchandise Mart, Delonas 7144 


Ts SE iii iit nsdunnednisneeekonnes seiee ie 
New York, 308 East 49th St., Eldorado 5-8166 


LEE, ARTHUR H., & SONS, INC................ceeeeee 57 


New York, 383 Madison Ave., Eldorado 5-1711 
Chicago, Merchandise Mart, Superior 3312 
Philadelphia, 1717 Sansom St., Rittenhouse 2906 
Boston, 420 Boylston St., Kenmore 1415 


LEHMAN-CONNOR, H. B., CO., INC...............0005 13 


New York, . 4 Ry Ave., Plaza 8-2100 
Boston, 420 B ton St., Kenmore 1684 
Chicago, Monhandise Mart, Whitehall 7880 

Los Angeles, 816 8 Figueroa St., Vandike 0983 
Philadelphia, 1717 yt St., Rittenhouse 8582 
San Francisco, 442 Post St., Exbrook 2142 


MACEY-FOWLER, INC. 
New York, 385 Madison Ave., Plaza 3-7000 


Oe ee Tre 17 
Indiana, Fort Wayne, Anthony 5474 


RE GE. bictcccuibkewnieenccivssoapedebadenaceoeeee 9 
New York, 45 West 21 St., Gramercy 5-2616 


MEYER, JOHN C., THREAD COMPANY............... 65 
Lowell, Mass., Lowell 5881 


MEYER, GUNTHER, MARTINI, INC..................- 65 


New York, 511 East 72nd St., Regent 4-0878 
Chicago, Merchandise Mart, Whitehall 5264 


MILLER, HERMAN, FURNITURE COMPANY......... 12, 58 


New York, One Park Ave., Murray Hill 5-0644 
Chicago, Merchandise Mart, Whitehall 5731 
Los Angeles, 816 Figueroa St. 

Zeeland, Michigan, 84 


DC ee Be iv tine sesccccesensccceckseseses 61 


New York, 225 Fifth Ave., Murray Hill 5-3050 
Los Angeles, 760 W. 7th St., Vandike 7711 


MITTMAN, M., & COMPANY, INC.................000- 15 
New York, 316 East 53rd St., Plaza 3-6390 


SS: Wi cick bcdna nncieceesadcxsueda 69 
New York, 435 East 56th St., Plaza 3-6590 


RT Fin GO Cais sawssciciciasccecescsacens 66 
New York, 425 East 53rd St., Eldorado 5-0766 


PARKE-BERNET GALLERIES, INC.................... 64 
New York, 30 East 57th St., Plaza 3-7573 


PLYMOUTH CARPET COMPANY....................... 55 
New York, 120 East 25th St., Gramercy 3-5915 


CS Gh, 65 ok abn dce ctor cs eiensdeescticsan 65 
New York, 642 Sixth Ave., Chelsea 2-2130 


SOURCES 


OF SUPPLY 


PEE ohn bp nn ceed cnscsevedenescdeananuwiagereonss 51 
New York, 515 Madison Ave., Plaza 3-056 


SCALAMANDRE GOERS 2c cccccsecsccccnccccceseveces 2 


New York, 598 Madison Ave., Plaza 3-9840 

Chicago, 620 No. Michigan Abe. , Superior 9252 
Boston, 420 Boylston St., Kenmore 5231 

Los Angeles, 955% N. La *Cienga Blvd., Bradshaw 22486 


SEMMIED BG BETA. BW Bivic ccccwcvcvcsasesecscses . 4 
New York, 521 East 72nd St., Buttertield 8-8165 


SINGER, M., & SONS, INCG........ccccercccccsccece ++. 64 


New York, 32-38 East 19th St., Algonquin 4-4612 
Chicago, Merchandise Mart, Superior 9473 
Cleveland, 2621 East 9th St., Prospect 6560 
Philadelphia, 1222 Walnut St., Pennypacker 7695 


SRO, GS. Pic Gin. Siac cccacaciccccccsccseesenes 62 
New York, 225 Fifth Ave., Murray Hill 5-8970 


oo re ers Try rors 57 
New York, 316 E. 61st St., Regent 4-0951 


STIEHL, A. H., FURNITURE COMPANY.............. 56 
New York, 28 West 20th St., Chelsea 3-5000 


STRAHAN, THOMAS, COMPANY................sseee8 6 


New York, 417 Fifth Ave., Caledonia 5-4310 
Chicago, Merchandise Mart, Superior 5858 
Chelsea, Mass. 


I ee 64 
New York, 443 Fourth Ave., Murray Hill 5-5020 


yo ee ee eT ee ey 16 
New York, 250 Park Ave., Eldorado 5-5300 
Chicago, Merchandise Mart, Superjor 8754 
Boston, 420 Boylston St., Kenmore 7415 
Los Angeles, 816 So. Figueroa St., Tucker 4274 
Philadelphia, 1717 Sansom St., Locust 1595 


TOMLINSON OF HIGH POINT............-....0eeeee . 59 


New York, 385 Madison Ave., Plaza 8-2990 
Chicago, Merchandise Mart, pane ag = 7884 
Pittsburgh, 907 Penn Ave., Grant 1014 
Detroit, 629 Gratiot Ave., Cadillac 6300 
High Point, North Carolina, 4521 


FURTIT, W. Wei COI nk nc n.n0b.0'0 00 ssen0 ccc encee 61 
New York, 230 Fifth Ave., Caledonia 5-5338 


WA G~ Fic ccc ccvasedcvicecsnecntescccecaccscsace 63 
New York, 63 East 57th St., Volunteer 5-1915 


WEDGEWOOD, JOSIAH, & SONS, INC..............+- 60 
New York, 162 Fifth Ave., Gramercy 5-4306 
os A ee eT rT Ter 62 
New York, 49 West 23rd St., Stuyvesant 9-1586 
Chicago, Merchandise Mart, Delaware 2675 
Los Angeles, 712 Olive St., Tucker 8580 
WHEEL WRIGHT, RICHARD 0c iccsccccccccscsscces oo & 
New York, 307 East 53rd St., Plaza 8-2750 
WIDDIGHMS, IGUM, ING... i. .cccccccvccccsscese Back Cover 
New York, One Park Ave., Murray Hill 4-5510 
Grand Rapids, Michigan 
TURES, - TA RA 6 asks ov edebsse sensincdeiioses 54 
New York, 515 Madison Ave., Plaza 5-6575 
Dallas, 2203 Cedar Springs Ave., Dallas 7-5026 
Los Angeles, 3262 Wilshire Blvd., Federal 1326 
WINSTON, CHARLES J., & CO., INC..............0005 68 
New York, 41 East 53rd St., Plaza 3-3612 
WE i. ts Wee nnn aeseccaaesncsncxdececncckes 4 
New York, 383 Madison Ave., Eldorado 5-1335 
Chicago, Merchandise Mart, Superior 3774 
Los Angeles, 816 S. Figueroa St., Vandyke 9163 
po I eee owe O 
New York, 216 East 45th St., Vanderbilt 6-2249 
VE GLOBE BARTEL GHG P PE. ioc. cccccscscice cescosese OF 


New York, 327 East 48th St., Plaza 8-3210 


Every precaution has been taken te insure accuracy in preparing this index, but INTERIORS cannot guarantee against the possibilitv f an occasional omission or last minute change. 
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THOSE WHO WANT THE BEST 
buy carefully and wisely from 
THOSE WHO SELL THE BEST 
asth assurance that furniture ty 
THOSE WHO MAKE THE BEST 
has pexmanent worth and beauty. 


My 
TRADE we MARK 


or Georva 


EE. an, 
CE CABINET MAI MAKERS 
Cee ee 


10 MILLING ROAD, ‘eaaaeea hd MICHIGAN 








Regional Sales Displays: 


New York —A. H. Stiehl Furn. Co., 28 West 20th Street; The Manor House, 383 Madison Ave.; 
Cuicaco — Knapp & Tubbs, Inc., 6th Floor, Merchandise Mart: Granp Rapips — Keeler Building. 


Larniteare Ine: 
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NEW YORK CITY 


444 MADISON AVENUE 
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Joun Wippicome Co. 


NEW YORK: ONE PARK AVENUE FACTORY: GRAND RAPIDS, MICH. 








